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Handwheel Impression Control 4 


THE MOST REVOLUTIONARY IMPROVEMENT. 
EVER DEVELOPED FOR JOB PRINTING PRESSES 


HE soundness of Chandler&Price 

job press design has been prov- 
ed by more than 50 years of profit- 
making operation [Ew 
in plants all over ff 
the civilized world. 
Major improve 
ments have been 
announced from 
time to time—the 
New Series Press in 
1910, the Craftsman [4 
Press in 1921, and © 
the 14% x22 Automatic Unit in 1927. 
1933-1934 marks the next big forward 
step—convenient, accurate, Hand- 
wheel Impression Control as incorpo- 
rated in the New Craftsman Press 
with Rice Automatic Feeder. 













Better Presswork: 
With the hand. 
wheelsand indicators 
it is always éasy to 
keep form and platen 
in exact alignment, 
thus preventing slurs 
and uneven printing 
that come from inac- 
[24 curate impression. 
Faster Makeready: With correct . 
impression simply a matter of turn 
ing a handwheel, much time wasted 
in packing changes is eliminated. 
Lower Costs and Larger Profits: With 
makeready time cut down, a bigger 
share of press time goes into p 
tion of saleable printed impressions. 


Handwheel impression control is 
only one of the features you will 
find in the New Craftsman Press: 
Adequate ink distribution for fine 
halftone and color printing, impres- 
sion strength for the heaviest forms; 
ability to handle any stock from 
onion skin to heavy board; two-up 
feeding for envelopes, etc.; speeds 

to 3500 impressions per hour; 
feeding practical on short runs. 
These profit-making features explain 
why owners of these new presses are 
enthusiastic over their performance. 
Examine the New Craftsman Press 
for yourself. See how it opens up 
new possibilities for you on the 
work now going through your plant. 
vifonions ced pric, The Chandler & Pries 
Dounbny, Cleveland, Ohio. 


Branch Offices and Display Rooms: 
NEW YORK CHICAGO 
Grand Central Palace Transportation Bldg. 
480 Lexington Ave. 608 S. Dearborn St. 


THE NEW CHANDLER & PRICE CRAFTSMAN PRESS WITH 
RICE AUTOMATIC FEEDER e 10xI5 AND 12x18 
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Proof Presses for All Purposes 


To 


Serve: 


Printers 
Publishers 


Trade-Com- 
positors 


Photo- 
Engravers 


Electrotypers 
Lithographers 


Paper Box 
Makers 


> 





aaa you do a good job of selling, follow it up with well printed 
accurate proofs and keep the customer sold. Good proofs make 
good impressions and are excellent salesmanship. 


Furthermore, you as well as the customer are satisfied—for you know 
from good proofs that the type, cuts, register, etc., are correct and that 
there will be no expensive delays on the press. 


Vandercook proof presses produce proofs of quality and accuracy. This 
line of presses comprises 25 sizes and models for every possible require- 
ment, ranging from the simple, but efficient inexpensive machines to 
high speed power proof presses. 
In addition to proofs in the ordinary sense Vandercook Proof Presses 
are extensively used for the following purposes: 

1. Testing forms for saving starting time on presses. 

2. Proofs for reproduction purposes. 

3. Testing inks and papers. 


Please write us today regarding your requirements. 


VANDERCOOK & SONS, INC. 


Originators of the Modern Proof Press 


900 North Kilpatrick Ave. Chicago, IIl. 
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You ECONOMIZE 


by buying that 
Punching Machine 
you need this 
month 


For Rosback dealers offer you the 
Rosco Foot Power Multiplex Punch- 
ing Machine for $89.00 f.o.b fac- 
tory. You also get an extra punch 
free with each machine purchased 
during January, 1934. This is in 
addition to two 44 inch round hole 
punches and dies complete. 


This is the biggest little punching 
machine offered today for punching 
round, open or special shapes of 
holes. 


Call your dealer today or wire us 
for dealer’s name in your locality. 


THIS EXTRA 
PUNCH FREE 
DURING SALE 


SPECIAL OFFER 


only 


$89 





F. O. B. Factory 
Reg. Price 


$100.00 


Built by 


F. P. Rosback Company 


BENTON HARBOR, MICH. 
=> ) The Largest Perforator Factory in the 


World 
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After You Have Read 
This Magazine — 


write us if you like it and 
then pass it along to others in 
your plant. Why not mark 
articles for special attention, 
and route as suggested below? 


() Manager Production 
Department 


(C] Foreman Composing Room 
() Foreman Press Room 


(0 Foremen Linotype and 
Monotype Departments 


C? Foreman Engraving 
Department 


C) Foreman Electrotype 
Foundry 


(J Foreman Bindery 


(C) Purchasing Agent 


LR 


vs. 


WE DO OUR Part 








This issue 


31,000 


Copies 


Member, C. C. A. 


Member, Periodical Publishers 
Institute 


The only publication in the 
graphic arts field that fur- 
nishes sworn evidence of 
the fact that copies are sent 
every issue into every graphic 
arts plant in the country. 





THE WORLD’S MOST WIDELY CIRCULATED PRINTING MAGAZINE 
PUBLICATION OFFICE: 608 SOUTH DEARBORN ST., CHICAGO, ILL. 
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The Printer’s Direct 






SP Be ee 
What’s Wrong with the 


Printer? 


survey taken within this decade 
= in New York city uncovered the 
: .. fact that printers were spending 
a3 only 3/10ths of one per cent 
of sales income in advertising, while firms 
other than printing were investing more 
than 3 per cent. We venture to say 
printers outside of the metropolis are 
making still less noise in advertising 
their shops! Yet the printer’s major work 
consists in producing advertising for 
others. His livelihood may be said to 
depend on it. Strange he should adver- 
tise so little himself! He is in the cate- 
gory of shoemakers’ worst-shod wives. 
Or like the physician who rejects his own 
medicine. 

What an opportunity opens for the live 
printer to steal a march on his silent 
competitors! 

Since every merchant, every manufac- 
turer must use printing — for no business 
can get along without it — every one is 





Advertising 


By ALBERT HIGHTON 











The following is an_ excerpt 
from a chapter taken from the 
book “Direct Advertising and 
the Printer” which we have just 
published. Mr. Highton has had 
extensive experience in connec- 
tion with printers’ advertising. 











potentially a prospective purchaser of the 
printer’s product. 


What Printers’ Advertising 
Does 


Direct advertising paves the way fot 
personal calls. It gets “prospects” ac- 
quainted with the name and business of 
his shop. It kindles a glow of friendly 
warmth before an otherwise “cold” in- 
terview. It brings the much desired in- 
quiries or “leads” to follow up and cinch 
in orders. 

The printer’s advertising implies, 
among other things, regularity; mailing 
once a month or, better still, once a fort- 
night, and religiously adhering to the 
schedule. Not haphazard; that is, get- 
ting messages out only “if and when” the 
printer can get around to them. 

One value inherent in printers’ adver- 
tising is sometimes overlooked. Each 
message bearing a printer’s name is a 
sample of his work. Among manufac- 
turers, remember, sampling has always 
proved effective. Self-advertising pieces 
therefore afford the printer the oppor: 





d 





he 


ern: 


The Graphic Arts Monthly 5 





January 


inally 
eleased 


That New Free © Meare sien 
Western States =~ 
Loose Leaf Catalog and Price List 


SORRY that there was an enforced hold-up after last month’s 
confident announcement of our readiness with this important 
book. But new values and later information—too vital for 
omission—came in at the last minute. That made “whoa” the 
only word—but today it’s “giddap” in earnest, and you are 
the gainer. 





64 Pages—packed with more values, economies and profit 
opportunities than ever before available to printers and 
estimators. 


Many new specialties listed, also important additions and 4 
improvements in staple lines in new quick-reference ar- 
rangement. 





ee that W. S. carries over 700 styles of envelopes— y) 
more than 20 million ~ in stock—almost all standard num- aa 
bers ready for “same day” shipment. To have full information 7 “SS 
on these at your finger tips, you must have the new book. 

Since distribution is by request, please use the coupon. 7 i ee 


Please set us down for 


0 FREE copy of New Price List. 














1616 W. Pierce St. Milwaukee, Wis. A 
, 4 By Title 
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tunity to put in his “‘best licks” of typog- 
raphy and press-work. 

That doesn’t imply needless striving 
for novelty or cleverness, either. An an- 
nouncement —a card, blotter or folder 
— simply displayed in the clean-cut type 
faces of today and carefully impressed in 
a single color or possibly two colors has 
a charm that will command a second 
look and gain a memory-hold. Thus it 
works out that many an observing print- 
ing buyer says: “I would like my print- 
ing done that way. That printer knows 
his business. He’ll get my next order.” 

Printers’ advertising likewise helps to 
keep customers sold. They like to be 
reminded by tokens of their printer’s in- 
terest — subtle somethings for self-flat- 


tery to feed on! Their good will is a real © 


asset, 


What Shall the Pieces Be? 


Take your choice! House organs, 
broadsides, booklets, folders, circulars, 
letter folders, type-specimen sheets, calen- 
dars, blotters, post cards. 

Variety — secured by different format, 
stock, design, colors of inks — gives pros- 
pects on the printer’s list a good idea of 


January 


his versatility. Moreover, varied forms 
suggest interesting possibilities to cys, 
tomers, ideas that may be adopted and 
developed for themselves. If there ig to 
be some identifying feature to connect 
each piece with others in the campaign 
(a prudent plan), this association-value 
can be secured by a trade-mark or slogan 

A house organ sent out regularly is 
reliable means of building good will and 
custom. People read it if it is interestin 
enough. Some printers satisfactorily use 
government postal cards for the purpose, 
Beneath a masthead are put two narrow 


columns of reading-matter, in miniature. 


a semblance of the larger periodicals, 

A series of blotters have merit, too, 
They are inexpensive, and recipients keep 
them in sight for some time. 

If the shop is small, if the equipment 
consists of platens only, a variety of small 
folders, blotters, letters and mailing-cards 
of such size and quality as the plant is 
equipped to produce for others, is ap- 
propriate. 

The larger plant, of course, will prefer 
to use larger, more elaborate mailing. 
pieces. These, too, will be representative 
of the productibility of the plant. The 

(Continued on page 43) 
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New 64-Page Idea Book! 


This brand new handy reference 
book should be on every printer’s 
desk, ready for use at all times. 
“110 NEW GUMMED PAPER SUG- 
GESTIONS” offers you numerous 
ways of creating new printing busi- 
ness, and methods of producing a 
wide variation of printed campaigns! 
More than merely illustrating the 
uses for gummed paper in printed 
form, the book goes into detail, giv- 
ing very definitely the selling fea- 
tures and advantages of these many 
different kinds of gummed paper. 

A FREE copy will gladly be sent 
upon request to any printer or 
lithographer who is interested. Just 
sign the coupon or attach it to your 
letterhead and mail to 

MID-STATES 
GUMMED PAPER COMPANY 

2433 S. Damen Ave. Chicago 


Makers of 
MID STATES 
Jlat> 


GUMMED PAPER, 


Mid-States Gummed Paper Co. GA-1-34 
2433 8S. Damen Ave., CHICAGO. 
Sales Promotion Dept. 


O We want a FREE copy of “110 NEW GUMMED PAPER SUGGESTIONS.” 
Send us a copy without any obligation on our part. 

Name of Concern 

Name of Individual 























Address 








City. State er 











Accounting for}Paper Stock 





By EDWARD E. JUDSON 





= he printer has been called a mer- 
© chandiser of paper as well as a 
manufacturer of printing. 

: Other enterprising merchan- 
disers carry perpetual inventories of stock, 
notably department stores who in recent 
years have installed the retail method of 
inventory and its attendant array of ac- 
counting records necessarily entailed. 

It is not here proposed to set up an 
elaborate system. The simplest method 
that produces results is also the best. 
Cost of operating this plan is negligible 
and the amount of time to operate it of 
_ small matter. In addition, there is gen- 
erally time in the average shop to set up 
and run off a small quantity of the forms 


described. 





Accounting for paper stock has these 


advantages: 


1. Amount of stock on hand is 
quickly ascertained. 

2. Cost of stock used is readily com. 
puted. 

3. Waste is under control and elimi. 
nated. 

4. Tendency also to warehouse stock 
so that any sheet is immediately ac. 
cessible. 

5. Control on purchases so that 
every used sheet is stocked and to pre- 
vent overstocking on a particular pa. 
per; this is especially essential where 
paper deliveries cannot be made imme- 
diately in smaller towns. 

(Continued on page 50) 
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This form was made up on a Wells Cross Rule Form Machine. 
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Once A gain! 


Another great Beckett printers’ help coming 


Distribution of The Buckeye Cover Color Guide has now been 
largely accomplished. It has, I believe, been accepted by the 
Graphic Arts Industry of America as the most important con- 
tribution ever made by a paper mill to the cause of good printing. 


We still have something good in store for you. Before the first of 
February we expect to make available to you another tool to aid 
you in the speedy production of printed advertisements which 
will possess the qualities of Appeal, Beauty and Good Taste. 


I feel that it will prove of even greater usefulness and conven- 
ience than has the epoch-making Buckeye Color Guide. Next 
month we shall give you all particulars—GUY H. BECKETT 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, since 1848 





SS ———  —————— 











Meeting the Challenge 
to Printing Integrity 





Written Expressly for Graphic Arts Monthly 
by WALDON FAWCETT 








the initiative of Senator 
Copeland of New York, Con- 
gress has been asked to give 

more power to the arm of the 
foes of an insidious form of racketeering 
in the printing industry. The counter- 
feiting of printed labels, wrappers, carton 
typography, and package inserts,—this is 
the abuse against which a special Federal 
law would be invoked, on behalf of the 
good name of the printing industry. So 
much indignation would not be provoked 
by any mere borrowing of typographical 
ideas. Infringement of copyright, at its 
worst, is a tame sin compared to down- 
right forgery of the complete printed 
“dress” of a merchandise unit. 

This current challenge to integrity in 
printed matter, which it is proposed to 
outlaw by national statute, is, oddly 
enough, a sequel to repeal of prohibition. 
Rum runners and bootleggers of liquor, 
once the Constitutional amendment was 
doomed, cast about for sources of revenue 
to replace the income that was threat- 
ened. Particularly did they seek ways to 
turn to gain, ill gotten or otherwise, the 
“plants” that represented their capital in- 
vestments. Conspicuous among the costly 
paraphernalia of liquor smuggling and 
substitution was the engraving and print- 
ing equipment for reproducing, with dis- 
arming fidelity, all the standard and 
familiar clues to liquor-brand or -blend 
identity. But it was all too apparent that 
even if printed false-faces play a part in 
the evasion of liquor taxes, there will be, 
henceforth, only a fraction of the old 
output. 


10 


In their dilemma, the masqueraders hit 
upon the idea of turning their counterfeit. 
ing talents in new directions. Hence, be. 
hold, the epidemic of forgeries designed 
to accomplish the distribution of worth. 
less substitutes for well known articles of 
household use. To make the new advep. 
ture pay it was desirable that the coun. 
terfeiting be concentrated on commodi- 
ties which retail at reasonably high prices, 
Accordingly, the plot has centered upon 
expensive cosmetics and medicinal prep. 
arations. Moreover the distribution of 
this type of fraud involves the fewest 
difficulties. A peddler in a conventional 
car drives up to an independent, neigh. 
borhood drug store, whispers that he can 
let the proprietor have a job lot of “dis 
tress” goods at a sacrifice price, and is 
off and away before suspicion is aroused, 
if ever. As a matter of fact, detection of 
the painstaking counterfeits has been a 
slow process. Why, when the ferrets took 
the trail, the manufacturer of a nation- 
ally-known antiseptic was chagrined to 
have them discover in his own home a 
brazen pretender, — purchased at retail 
in an emergency by a member of the 
household. 

With the printing piracy so concen 
trated in the proprietary field it is un 
derstandable why the Bill which has been 
introduced in the U. S. Senate, — known 
officially as S. 5149 — deals with “false” 
labels upon drugs. Label, by the by, is 
but a figure of speech as used in thi 
connection, for the Copeland Bill spec: 
fies that it embraces “‘any printed matter” 

(Continued on page 46) 


mn of 
on a 


ne a 


Member N. R. A. 


THIS BOOKLET 
should be placed 
in the hands of 
your estimator, su- 
perintendent and 
pressmen. MAIL 
THE COUPON 
FOR AS MANY 
COPIES AS 
YOU WILL 
NEED. There is 


no charge. 











FOR TWENTY YE ARS Guinimed Paper 


oF Distinguished Service! 


Service Stripes do not come easily. Each one of them rep- 
resents years of service . . . distinguished service . . . earned 
recognition. 

The same holds true of Trojan Gummed Paper. For 
twenty years, under private brands, it has rendered a dis- 
tinguished service to Printers, Label Specialists and Lithog- 
raphers. In thousands of pressrooms it is demonstrating 
its ability to simplify production . . . introducing desirable 
economies wherever it is used. 

It is because of this twenty years of distinguished service 
that we now feel justified in bestowing upon Trojan 
Gummed Paper the recognition it well deserves . . . the 
Trojan trademark reproduced above. Look for it on your 
future purchases of gummed paper. The Gummed Prod- 
ucts Company, Troy, Ohio, makers of Sterling “Tread” 
Gummed Tape and Trojan Box Tapes. 


SES 


, 


ey! Gummed Papers 
Pa\ “IT’S PROCESSED 





Sales Branches: Chicago, Cincinnati, Cleveland, Los Angeles, 
New York and St. Louis 


The Gummed Products Company, Troy, Ohio. 


Send me ............. copies of ‘Printing on Gummed Papers,” without 
obligation. 

a hes as MON a sccsncssccktccscoesesaccha 
TE eo eS eRe OR EEL OR See eee a ORT INE IT 
occas tac co petendacsssne saci ioc ic” CENSORED State............ 








Collections are 


Pretty Slow 





By MAXWELL DROKE 





sometimes think that we-have de- 
parted a bit too far from certain 
of our oldtime methods. In the 
interests of what we believed to 
be “efficiency” we have discarded some 
plans that were really working out very 
well, indeed. The field of collections af- 
fords an excellent example. 

Twenty years ago, when I was a young- 
ster working on a Kansas weekly, local 
accounts (except those “taken out in 
trade’) were collected in person. It was a 
time-honored custom to which nearly 
everyone acquiesced. The first of each 
month, the proprietor would take the 
statements, and go out to trade them for 
money. He usually succeeded. If he did 
not get the money, he at least obtained 
some definite assurance as to when a re- 
mittance might reasonably be expected. 
Of course we had our deadbeats then, 
even as now, but with the close personal 
relations then obtaining, it was much 
more difficult for the slow-pays and no- 
pays to squirm out of the net. 

But times have changed. Efficiency now 
holds sway. It is considered almost sinful 
for a man to waste his time in making 
personal collections. Much more “efh- 
cient” to slip a statement into an en- 
velope, stick a stamp on it, and pass along 
the collection problem to Uncle Sam. I 
have no quarrel with the mails as a col- 
lection medium. I believe that the great 
majority of accounts can be collected in 
this routine manner more economically 
than in any other way. 

What of those accounts that do not 
react to the usual procedure? They pay 
no attention to statements, and disregard 
our urgent letters. How shall we handle 
them? My suggestion, based on rather 





wide experience, is a return to the old-time 
methods of personal collection. 

How long has it been since you, per. 
sonally, called on a group of slow-pay 
customers? Why not try the plan— 
now? You may be agreeably surprised, 
Do not turn the accounts over to a pro. 
fessional collector, or to a messenger boy. 
In either case, you sacrifice much of the 
effectiveness of the plan. This is a job 
for you to handle. It calls for tact, diplo- 
macy:and firmness. There is quite an art 
in presenting a statement of account, 
Now and again, you encounter an indi- 
vidual who thrusts the bill into your 
hands with an insolence which seems to 
say, “You dirty crook! Trying to beat 
me out of my money, eh? Well, come 
across! I’m onto you!” Naturally, such 
tactics serve only to rouse the ire of the 
customer, and strengthen his determina- 
tion to further postpone payment. More 
often, however, we err in the opposite 
direction. The statement is presented 
with elaborate apologies and evident em- 
barrassment. This makes it easy for the 
debtor to lay our bill aside, and we are 
very much reli¢éved when he promises to 
“take care of it a little later.” 

Neither of these methods will get us 
very far. A bill should be presented 
simply and naturally. After all, why 
make such a fuss about it? Let your atti- 
tude say, in effect, “This bill is due. I 
am entitled to my money now, and I feel 
sure that it is your intention to pay me 
at once.” By taking this natural attitude, 
your debtor is promptly “put on the 
spot.” He, too, must do the natural thing 
— give you your money — or think of a 
logical reason for postponement. It is de- 

(Continued on page 45) 
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Thomson Electric 


Embossing Die Heater 


For Every Make of Platen Press 
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A Necessity in Every Good Printing Plant 
Priced So That Every Office Can Afford It 


Send for Illustrated Descriptive Circular 


THOMSON-NATIONAL [PRESS CO., Inc. 
FRANKLIN, MASS. 





Chicago: R New York: 
608 S. DEARBORN ST. — 461 EIGHTH AVENUE 
RRC RRM to SRI 








WE DO OUR PART 








A Deep Etch Process 





seem to believe in new processes, 
but who unwittingly hits the 
nail on the head, sent us an 
inquiry, and jokingly remarked that at 
the rate new processes are now being de- 
veloped, it will not be long before we 
will not need either positives, negatives, a 
printing frame, or even a camera to make 
offset plates. 

The strangest part of it is that he is 
almost right. There is already a method 
with which very satisfactory deep etch 
plates are being made without a camera, 
printing frame, negatives, or positives. It 
is an adaption of the old hand transfer 
method. A short description of this very 
useful process follows. 

A grained zinc plate is coated on the 
whirler with a suitable sensitizer, such as 
is well known to the art (a mixture of 
Glue, Albumen, and Bichromate of Am- 
monia), and is thoroughly rubbed in with 
Talcum Powder. 

Next, impressions are pulled on coated 
paper, or fairly dry transfer paper, pre- 
ferably with lithographic Roll Up Ink. 


These are “stuck up” in the desired posi- 
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Without Negatives, 
Positives, or a 
Printing Frame 





By ELLIS BASSIST 








tion according to the layout. The im. 
pressions are transferred to the sensitized 
zinc plate by pressure in a pull over press 
or hand press such as is used in regular 
hand transfer methods. The transfer 
paper, however, is not dampened after the 
pull over as is necessary with regular 
damp or moist transfer paper, for this 
would adversely affect the sensitive coat. 
ing. 

The transfer paper is removed, and the 
ink, which has been transferred to the 
sensitized surface, is powdered with Lamp 
Black or Graphite, making it opaque. 
The entire plate is then subjected to the 
action of day light or an open arc light 
for about five minutes. The light hard. 
ens that portion of the plate which is not 
protected by the transferred ink and 
Lamp Black or Graphite. Next the ink 
is washed off with Turpentine and Ben. 
zene. The transferred image then ap- 
pears a pale yellow color. 

The plate is washed under running 
water thus removing that portion of the 
plate not affected by light. The plate is 
dyed with Methylviolet or any other suit- 
able dye. The image is now plainly 
visible. 

The plate is dryed, and deep etched 
with any suitable mordant such as Per- 
chloride Iron, etc. The etching action is 
stopped by washing the plate under a 
strong spray of water. The Plate is then 
dryed, either in the whirler or with 
blotting paper. The image is inked in 
with ink or asphaltum, and the light 
hardened portions removed by being im- 

(Continued on page 51) 
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NO OFFSET PRESS 
Over Five Years Old... 


mn SIX PRESS SIZES COVER 
= CUSTOMER REQUIREMENTS 








3 S pioneer builders of offset presses, for years we adhered to 
ized A the original tried-out models, making improvements, but 
press making no change in basic design. Down through the years we 
ular have developed ten sizes, which with additions and improve- 
= ments, grew into thirty models. 
ne Our customers have been faithful—some having started with us 
this in 1906. We owed much to these customers and to others who 
coat depended on us for the best in offset presses. They deserve 

the very best that can be produced, to enable them to cope 

| the with current conditions. 
the And so, starting five years ago, our engineering and sales depart- 
amp ments collaborated, standardizing wherever possible, producing 
ique. entirely new designs in offset presses, which have points of 
the inter-relation, interchangeability, accessibility, ease of operation, 

- OFFSET PRESSES etc., impossible in the designs that preceded them. 

; not We now celebrate the completion of our Five Year Plan, with 

six offset sizes—and six only—to take the place of ten. Each 
™ GROUP 1 press has been designed and manufactured on principles which 

Ben- 17 x 22 experience in manufacturing and actual use has shown to be 

ap: —- sound. The customers’ interests have been the first to be con- 
GROUP 2 sidered in developing these new presses. 

ning 19 x 25 These six offset press sizes do infinitely better work than the 
the ten preceding them, and they cover as wide a field. A pressman 
te is 22x 34 familiar with any press of one group can readily operate any 
or —- other press in any of the other groups. 
ainly 

GROUP 3 And no press in the line over five years old 

ched 32x 44 
Per. 38 x 52 May we send you specific details, with proof of work, YW 

On is speed, economy and profit-making possibilities? A 

er a 44x64 sl 




















HARRIS-SEYBOLO-POTTER COMPAN{/, Genecal Offices: 4510 East 21st St., Station D. C!eve'and, Ohie 
Sales Offices; New York, 461 Eighth Ave. - Chicago, 343 S. Dearborn St. - Dayton, 813 Washington St. - Factories Cleveland, Dayton 
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We would like to know what method 
some of the readers of Graphic Arts 
Monthly use to prevent work-ups in 
type forms on the smaller, speedy 
automatic cylinder job presses. Of 
course we know some of the tricks, 
but a canvass of printers using the 
small, fast presses shows that some of 
them have considerable trouble in 
overcoming the nuisance—and a 
costly one! — of work-ups. We would 
welcome a recital of some of these 
experiences and the way that they 
have been overcome — particularly in 
jobs where there are wood-base cuts 
included. The ideal solution would 
be for all of us to use electrotypes on 
such jobs, but we are still working 
unideally in a very practical world. 
We believe that many of our readers 
would like to know what other shops 
are doing to solve their problems, and 
will devote some space to replies re- 
ceived in answer to this question, 
“What are you doing to avoid work- 
ups?” Address replies to Haywood 
H. Hunt, 300 Broadway, San Fran- 
cisco, California. 
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COMPOSING ROOM 
QUESTIONS - answered 


by HAYWOOD H. HUNT 


Advice to Student 


Q I am a young man attending junior 
* high school. Our school has a well 
equipped printing department, including 
automatic presses and a Linotype. I am 
anxious to learn to set type on the ma- 
chine, but the instructor tells me that I 
should first learn to set type properly by 
hand. He says, “Get the rudiments of 
composition, at least, before trying to 
master the machine.” Is there any logic 
to his contention, or do you think he is 
just trying to hold me back? — Pasadena, 
Calif. 
A Your instructor is quite right in 
* advising you to learn the funda- 
mental principles of composition before 
starting to learn anything about the type- 
setting machine. You can very readily 
satisfy yourself on this score by going 
into any printing office in your city where 
typesetting machines are in use. Ask the 
men in charge of these offices if they 
would consider a non-printer as an opet- 
ator when it is possible to obtain the 
services of a person who learned his trade 
thoroughly before taking up the machine. 
The reason for this is easily stated: 
there is much more to the craft of print- 
ing besides the successful operation of the 
(Continued on page 49) 
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ROUSE SUPER-EFFICIENT TOOLS 








EFLIMINATE WASTE 





With hours and wages standardized, your profit 
depends largely on your equipment. Rouse Tools 
insure the most and best work for the wages paid; 
their use insures ALL the profit there is in the 
job. Why not make every minute count? 


Check items on which 
you wish additional in- 
formation and attach this 
page to your letterhead 
and mail it to us. 








Rouse Lead and Rule 
Cutters are made in five 


Rouse Products 


Assemblers—Sennett 
Positive 


Band Saws 

Bases and Hooks 
Composing Rules 
Composing Sticks 
Hand Miterers 


Lead and Rule 
Cutters 





8 models to suit every re- 

: quirement. With the exception of the No. 10, ieee “a 

1 all have self-centering, automatic-locking, Newspaper Racks 

y permanently accurate gauges. The Point pase Frames 

of Gauge on the No. 30 cutter, shown above, can paper Lifts 

‘0 be set quickly and accurately from 6 points to Power Miterers 

. 45 picas by points, and the Bed Gauge when Register Hooks 

i. extended, gauges to 105 picas by nonpareils. Register Quoins 

4, The No. 20 is the No. 30—minus the Point  Roller-Cooling Fans 
Gauge. The No. 40 (Long Bed) Cutter — slug Clippers 

’ gauges from 6 points to 45 picas by points Tympan Paper 

: and up to 105 picas by nonpareils. The No. Holders 

f 45 is identical with the No. 40, except that the Type Gauges 

: Bed Gauge adjusts to quarter-points. Type Mortiser 

y 

8 

re 

le 

y Rouse Type Gauges 





BRASS, with BRIGHT LINES and FIGURES, Black Background. Made in 
8, 12, 18 and 22 inch lengths. Prices, $.65, $.80. $1.75 and $2.25 re- 
spectively. Graduated to 6 and 12 Points and Agate; also to 6 and 12 Points 


and inches. 


MADE EXCLUSIVELY BY 


H. B. ROUSE & CO., 2214 Ward St., Chicago, U.S. A.X& 
SOLD BY REPRESENTATIVE DEALERS EVERYWHERE 








WE 00 OUR PART 


WHY HOBBLE YOUR MEN WITH OBSOLETE EQUIPMENT 
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Metallic Inks 


Q As I always read your articles in 
° Tue Grapuic Arts and get lots 
of good help from them, am asking you 
to look the enclosed sheet over and give 
me the proper way to run a job of this 
type. Not having much experience with 
metallic inks and no time to experiment, 
thus the results shown by this sheet. 

The silver is a German powder mixed 
with their varnish and the bronze is an 
American product. The black is a very 
fast drying, non-scratch black, furnished 
by A.B.C.D. 

We have no atmospheric control, the 
two days I ran the bronze and silver it 
was 100° and 96° respectively. Sunday 
and Monday and today have been very 
damp and foggy, would this affect the 
register? Seems as though some of the 
sheets shrunk or stretched. The metallic 
inks were run on No. 2 Kelly, the black 
is being run on large Optimus, hand feed. 
Used string to keep sheet up against cyl- 
inder on both runs. The bronze seems to 
rub off more on some than others. Black 
won't dry over the bronze. Would a 
slower drying black have helped this? 
Couldn’t take time to slip sheet, only the 
black. Might tell you I was running two 
Model B’s on a four color process job the 
same time, with a helper. 
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PRINTING 
PROBLEMS 


By J. GUS LIEBENOW 


~ 


y 4 
rt 


My opinion is we will have to re-run 
this job, so any help and full criticism 
will be appreciated.—Los Angeles, Calif. 


(Editor’s Note): The specimen is 

a four-page insert, work sheet 20x25", 

printed on a high grade No. 1 Coated 

of good weight. The work indicates 

a fine knowledge of presswork as in- 

dicated in the handling of the black 

form but it is very evident that the 

pressman is not familiar with the 
handling of metallic inks. 

A I may have to take you to the wood 

* shed, but as our dad used to say 
to us when we made that trip when we 
were much younger, “that it was for our 
own good.” 

It appears very much as if your em- 
ployer does not pay any attention to the 
Blue Eagle in attempting to have you 
run three Kelly presses and an Optimus 
with just a helper and endeavor to get 
good work. I am just wondering what 
you do in between times. 

But to get at your problem. The treat: 
ment of the black form certainly indi- 
cates that you are a good pressman, but 
in the treatment of the balance of the 
job you either were hurried or must have 
lost patience, as this is indicated in the 
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E make RUBBER ROLLERS as well as COMPOSI- 
TION ROLLERS, which have been the best for past 
generations. Our RUBBER ROLLERS will be the best for 


generations to come. 


We make LITHO-PRINT lithograph rollers. We sell MAN- 
HATTAN RUBBER NEWSPAPER ROLLERS. They are 


the result of combining the knowledge of two experts, MAN- 
HATTAN for RUBBER, BINGHAM for ROLLERS. 


A roller maker can give you authentic and unbiased 
ROLLER INFORMATION 


SAM'L BINGHAM’S SON MFG. CO. 


ates MANUFACTURERS OF 

ine 

a, PRINTERS’ ROLLERS 

the 

vood RUBBER ROLLERS OFFSET ROLLERS 
ae FABRIC-COVERED LITHOGRAPH ROLLERS 
- our ROLLERS VARNISH AND LACQUER 
ai NON-MELTABLE ROLLERS ROLLERS 

sais GRAINING ROLLERS COMPOSITION ROLLERS 
you 

imus ad 

) get 

wha FACTORIES 
we Chicago 

ind Atlanta Dallas Indianapolis Minneapolis 
e* Cincinnati Des Moines Kalamazoo Pittsburgh 
f re Cleveland Detroit Kansas City Springfield, O. 
have Nashville Houston St. Louis 
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lack of register and I don’t want you to 
kid yourself into the fact that it was 
due to climatic conditions. Your copper 
form was not in register when you 
started. The paper that you are employ- 
ing is of such high order that it would 
take a great deal of unusual moisture to 
affect registration. Another point as 
regards atmospheric disturbances of reg- 
istration is that you are in register, per- 
fect register, in two of the four pages 
and paper distortion generally shows up 
fairly well distributed over the full sheet. 

Your printing of the aluminum ink is 
good, but in mixing the copper bronze, 
you employ too much varnish and too 
thin a varnish. The proper procedure is 
to take and mix the varnish and powder 
together until you have a paste, well 
mixed, then gradually add varnish to ar- 
rive at the consistency desired for run- 
ning. Under a glass you will note that 
your metal particles are too widely dis- 
tributed, much wider than even a half- 
tone dot, which indicates too light a var- 
nish and improper mixing. A thin var- 
nish also penetrates the sheet too rapidly 
and, of course, does not hold the bronze 
particles in suspension as intended, and 
this is the reason for the heavier varnish 
and a seeming lack of drying. This is not 
a lack of drying but just simply that 
there isn’t anything to tie or bind the 
bronze powder to the sheet as the ve- 
hicle has absolutely disappeared. 

These bronze particles are, of course, 
greasy, and inasmuch as China Wood Oil 
is used in making the varnish, you will 
find it difficult in printing over with an 
ordinary halftone ink unless the halftone 
ink is made for the purpose of over-print- 
ing on metallic inks. 

The non-scratch black ink you are using 
is absolutely improper. There is no ques- 
tion about it being a fine ink, but not for 
the purpose which you intend to use it. 
Linseed oil and paraffin oils used in the 
regular printing ink have no afhnity for 
the China Wood Oils used in metallic 
inks. Therefore, your black ink must 
have substituted for the linseed, some 


January 


China Wood Oil in order to reduce the 
potency of the linseed or paraffin oil, so 
that the black ink can satisfactorily onl 
gamate with the bronze ink. 

We are quite sure that if your ink 
house were aware of what you were plan. 
ning on doing, they would have supplied 
you with the three inks that would have 
produced a very satisfactory job. 

Now, just one more trip to the wood 
shed. It is very evident that your roller 
setting was not good. When running 
metallic inks, extreme care must be exer. 
cised in the setting of rollers. They must 
be set as lightly as possible. You will 
employ as few well seasoned rollers as 
possible, as the nature of your subject is 
such that I believe you could run it sat. 
isfactorily with but one form roller and 
if possible eliminate the vibrator. In the 
setting of the rollers, you will, of course, 
pay as much attention to the distributors 
as you do your form rollers. 

Mix up enough ink to run for three to 
four hours only, and do not attempt to 
use the residue in the fountain, and inci- 
dentally clean the fountain at each wash- 
up. The fountain should, of course, be 
equipped with mechanical agitators, which 
would keep your ink properly worked and 
give you a uniformity which you could 
not otherwise achieve. 

Extreme care must be employed in the 
make-ready so that you can run with the 
lightest possible impression. The nature 
of the paper that you are employing for 
this particular job permits of this and you 
should not have any trouble at all in 


turning out a very satisfactory job. 
Q We are sending two samples of 
* gold ink printing on light weight 
coated book printed on the Model B 
Kelly. 
Note difference in appearance of proofs 
marked A and B. Practically the whole 


job went through as sample A, on which 
(Continued on page 48) 


More on Gold Ink 
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Taensicth Crnsury Encyclopedic of Prictng 





The Uxoneont Power ¢ atte 
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Keep Within Reach . . 


The Twentieth Century Encyclopedia of Printing will 


tell you much about 


Composing, lypesetting, Letter- 


press Printing, Binding, Offset and Lithographic 
Printing, Bronzing, Embossing, Bookmaking, Specialty 
Work, Photo-Engraving, Electrotyping, and so forth. 
lt contains a glossary of printing terms. 


It contains 304 illustrations; is well printed and 


attractively bound. 


ond 


PRICE NOW $500 Formerly $10.00 


Decide now to take advantage of this half-price offer. 
Send your check or money order today for immediate delivery 





Graphic Arts Publishing Co. “* &ixeo"* 
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-PAPER PROBLEMS 


\ QUEST! NS: HAND # ANSWERS DEPARTMENT 





_ Thank You, Mr. Ortleb 


> his department has received the 
fi «following comment from Mr. 
George Ortleb of St. Louis in 
regard to one of the items given 
in the October issue, in which an answer 
was given to a question in regard to phan- 
tom “offset” on the back of printed 
sheets of paper. 

“Just reading your column in THE 
GrapHic Arts MontHiy and want to 
make a favorable comment on one of the 
answers “Trouble on Coated Paper.” The 
answer is well worded and to the point. 
Having seen this trouble and upon seek- 
ing the cause found that the ink con- 
tained eosin, a pinkish dye obtained from 
coal tar. Eosin is soluble in water. The 
one sheet containing more moisture than 
the other, one would take this pinkish 
dye from the sheet below and the other 
would not. 

“Always read your column with inter- 
est and this is the first time that I can 
add a mite, always knowing that you 
welcome others’ views.” 

Thank you, Mr. Ortleb, for the contri- 
bution. We always appreciate comments 
from craftsmen and would appreciate hav- 
ing a good many more, also more ques- 
tions, 





Gold Ink Printing 


The following question from Mr. B. T. 
Delander of St. Paul, Minnesota, is some. 
thing that will require the comments of 
a large number of printers who success. 
fully print gold ink and this department 
will be glad to contribute its space until 
this question of gold ink printing has 
reached a point of greater clarification 
and understanding than seems to be avail- 
able among printers today. 

This is what Mr. Delander writes: 

“We are enclosing, herewith, samples 
of gold printing. 

“Ink and printing conditions were ex- 
actly the same, but you will notice the 
sample sheet marked ‘No. I’ takes the ink 
much better than sample marked ‘No. 2. 
The No. 1 sheet is a Litho Label C1S 
made by the Paper Company, and 
the quality is fair. Sample marked ‘No. 
2’ is Litho C1S made by Paper 
Company and is supposed to be a high 
grade, but we have always had trouble 
in printing this sheet with gold ink. Can 
you tell us why this particular sheet te- 
pels the gold ink?” 

Suggested points in regard to an 
answer: First, may the editor of this 
department comment on the fact that, 
after rather exhaustive tests of a great 
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AUTOMATIC PRESSES 


2 Kelly, 22x35 Bed, Late Style 
No. Fable Vertical, 1314x20’ Sheet 
1—12x18 C & P Craftsman Kluge Unit 
1—12x18 C & P New Series Kluge Unit 
1—10x15 CG & P New Series Kluge Unit 
1—8x12 C & P New Series Peerless Unit 
8x12—10x15—12x18 C & P New Series 
Miller Units and 12x18 Craftsman Miller Unit 

CYLINDER PRESSES 
Miehle, 26x34" Bed 

6 ay Miehle, Swing Back Unit 
1—No, 3-O Miehle with Spiral Gear Drive 

33x46 Bed (Like New) 
1—5-O Miehle, 46x65" Bed 

CUTTERS & CREASERS 

28x40 Hartford Cutter and Creaser complete 

with standard equipment 
30x44 Hartford Cutter and Creaser complete 

with standard equipment 

JOB PRESSES 


8x12 C & P New Series Presses 
10x15 C & P New Series Presses 
12x18 C & P New Series Presses 
1414x22 C & P New Series Presses 
14x22 Colts Laureate 
14x22 Colts Style 5 
BINDERY 
1—Model C Cleveland Folder with 32-page 
Attachment, size 19x25 
1—Model E Cleveland Folder complete 
with motor and attachments 
1—19x25 Baum Folder 
1—17x22 Baum Folder 
1—14x19 Baum Folder 
1—Mick Paper Drill 
1—Challenge-Mielke Paper Drill 
1—28" Rosback Foot Power Perforator 
1—Pony Six Rosback Punch 
1—Portland Power Punch 
1—Portland Foot Power Punch 
1—Krause Round Corner Cutter, Foot Power 
1—Morrison Stitcher, 54” Capacity 
Boston Foot Stapler, Model A 
1—Latham Stitcher, 7” capacity 
1—Boston No. 4 Stitcher, 12° capacity 
1—Boston No. 2 Stitcher, 14° capacity 
—Hand Stapler, 34° capacity 


609 West Lake Street 

















MODERN REBUILT EQUIPMENT 


Every Machine GUARANTEED to Give Complete Satisfaction 


COMPOSING ROOM 
Model 5 Linotype with Monomelt 
1—Hamilton 39x65 All Steel Imposing 
Table with 300 834x13 Steel Galleys. 
1—51x75 Steel Imposing Surface with Wood 
Table Complete. 
1—Hamilton 8-foot Wood Makeup Table 


ron Top 
1—Hamilton Steel Tracy Two Tier Cabinet 


with Type 

2—Hamilton Steel Flat Top Two Tier Cab- 
inets with Type 

2—Hamilton Steel Single Tier Newspaper 
Cabinets and Type 

1—Vandercook Proof Press 12x18 

1—Poco Proof Press 12x18 

1—Washington Hand Press 20x25 

1—Challenge Roller Proof Press 16x25 

1—Cost Cutter Saw, Style B 

1—Cost Cutter Saw, Style A 

1—Amsco Saw 

1—No. 2 C & G Saw 

1—Model A-3 Trim-O-Saw with Router and 
Jig complete 

AUTOMATIC CUTTERS 

1—35” Seybold 

1—44’ Seybold, Dayton 

1—38° Oswego 

1—50° Oswego (Seybold Built) 

HAND CLAMP POWER CUTTERS 

1—341,2" C & P Craftsman 

1—341,” Diamond 

34” Chandler & Price 


HAND LEVER CUTTERS 

1—2612" Advance 
1—30° Advance 
16” Advance Cutter (Bench Model) 
1—19" Advance 

MISCELLANEOUS 
2—Monotype Steel Sort Cabinets 
1—Camel Back Process Embosser 
1—Steel Paper Baler 
500 Latham Hooks 
46x65 Mashek Form Truck 
Quoins, Quoin Keys, Mallets, Planers, 
Tweezers, Gas Cans, Furniture Cabinets, 
Reglets, Mitering Machines, Lead and Rule 
Cutters, Numbering Machines, Electric 
Welded Steel Chases. 


1—KIDDER 2 Color Press, size 12’x 251,” 


We represent leading manufacturers of new machinery and equipment. State your requirements 
“ EVERYTHING FOR THE PRINTER” 
Write, Phone or Wire—Cable Address CHIPRINT 


CHICAGO PRINTERS’ MACHINERY WORKS 


211 E. Detroit St., Milwaukee, Wis. 


All Phones Monroe 1814 


Chicago, Illinois 
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variety of coated papers printed with a 
variety of mixtures and qualities of gold 
ink powders and varnishes, he is thor- 
oughly satisfied that paper has only an 
infinitesimally small influence upon the 
results in gold ink printing, as compared 
to other factors in the mechanics of do- 
ing the work. 

There is one possibility of an influence 
that can be affected by the paper surface 
in coated paper that may possibly affect 
the result. This is the degree of penetra- 
tion in the surface. Indications show that 
a soft-sized coated paper with rapid pene- 
tration seems to require a heavier varnish 
than one which is hard-sized like a coated 
litho. It may be, but is not proven yet, 
that varying degrees of rate of penetra- 
tion of the vehicle, due to penetration re- 
ceptivity of various sheets of coated paper, 
may be the reason why one sheet requires 
a different balance of vehicle and powder 
or weight of vehicle than in another sheet. 

There are, however, so many varied 
ideas, practices and possibilities in the 
running of gold ink that this investiga- 
tion, wherein more than twenty coated 
papers were printed under as near to ideal 
and identical conditions as possible, with 
varying results, cannot be taken as con- 
clusive. 

Three weights of varnishes, all mixed 
with the same quality of gold bronze were 
used in conducting each set of tests with 
forms made up of tint block plates of 
sufficient size to get a good test. It was 
generally found throughout this test that 


the ink mixed with the light varnish did ,, 


not give as good results on all papers as 
the medium varnish. Those papers that 
worked well with a medium varnish, also 
worked well with a heavy varnish. Those 


that did not work quite so well with a % 


medium varnish worked better with a 
heavier varnish. So much for that. 
Experimenting was done with the gas 
burner on the press (this was all cylinder 
letterpress testing). It was found that 
on some papers the gas flame seemed to 


aid in the setting of the ink at a point 


where the vehicle would set quick enough 
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to bind the pigment properly on the sur. 
face of the paper. This was especiall 
true in printing with light and medium: 
bodied ink, whereas with a heavy var. 
nished ink, the gas flame did not show 
any improvement in result over the same 
ink printed without a gas flame. In fact 
with a heavy varnish, occasionally the ink 
seemed to set better without the gas flame. 

After this test was conducted, inquiries 
were made of various ink manufacturers 
as to their recommendations, with the 
idea of finding out on just which points 
ink manufacturers agree as to weight of 
varnish, mixture of varnish and powder 
and other details. Inquiries were also 
made to roller manufacturers in regard 
to whether a tacky roller was the best, or 
a soft roller, as this editor had read in 
some article that soft rollers sometimes 
became water-logged and interfered with 
good printing on gold ink, just as on oil 
ink. 

There seems to be no set of definite 
recommendations upon which ink manuv- 
facturers agree as to a starting point or a 
safe mixture for the greatest all-around 
application on the range of coated papers 
in the printing of gold ink. 

One point upon which printers and ink 
manufacturers generally agree is that gold 
ink printing is not a form of printing 
which can be conducted with the same 
facility as oil ink and that in printing 

(Continued on page 36) 
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; INVENTORY CLOSE-OUTS 

ak . wot : 

e, Write for Complete 4-Page Bulletin outlining radical 

es inventory slashes in entire stock 

e You will find modern high speed presses, cutting machines, special 

" bindery machinery, etc. This great warehouse sale in Cleveland, Detroit 

i and Chicago includes composing room supplies of every type and 

: description. New and used type, linotype mats, special and standard 

. machinery. 

td IT WILL PAY YOU to write for 

or REMNANT SALE BULLETIN 

in 

es THE TURNER TYPE FOUNDERS CO. 

. Cleveland, Ohio 1731 E. 22nd Cleveland, Ohio 
Branch Warehouses: Detroit, Chicago 
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cApariment Hotel 


< 
‘ 
Delightful {-1%-2 Room Kitchenette Apartments. : 
< 
« 
< 


All Outside Rooms, Overlooking Beautiful Lake 
Michigan, Lincoln Park with its Golf Courses, 
Bridle Path and Beaches. 











FOR YOUR CONVENIENCE 


Commissary, Drug Store, Beauty Parlor, Barber 
Shop, and Valet Service. 


Make This Your Home While in Chicago. 


Transient rates $2.00 per day and up with kitchen. Permanent rates $40.00 per month up 
| unfurnished and $55.00 per month and up furnished with complete Hotel Service. 





29970 SHERIDAN ROAD Phone Bittersweet 4600 
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Why de “burrs” develop on the 
* ends of staples? 


The knives of your stitcher need 
sharpening, adjusting or renewing. 
A remedy for your trouble rests in one 
of these things. A great deal of trouble 
stitcher operators experience is due to poor 
wire cutting. The trouble is more pro- 
nounced on hard paper and thick work. 
Where wire is cut properly it should be 
free from burrs and make for better work. 


Q. How can we crimp ledger sheets? 


A Crimping machines are available for 
* those who have considerable quan- 
tities of this work to do. Loose leaf 
houses and trade binders and finishers, 
of the better sort, usually have crimping 
machines and are prepared to supply this 
class of work to the trade. Machine 
crimping can be “faked” by locking up 
rule and “printing” against it without ink 
or rollers. A little experimenting will be 
necessary to get the impression right, but 
on short runs the method is satisfactory. 


What is the best method of string- 
* ing dance programs, booklets, tags 


and the like? 


Machines are manufactured for this 
* purpose. Where considerable quan- 
tities of the work are done they afford 
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BINDERY 
PROBLEMS 


pan.Y FRANK V. BARHYDT 


fe eae 


the quickest and best method. For the 
small bindery a convenient method of 
stringing is to cut the head off of a long 
thin nail and file a hooked slot in it— 
after the fashion of the eye of a crochet 
needle. Then drive the nail, slot up, in 
your bindery table and place as many 
punched programs, or booklets, on it as 
possible. The string is then caught in the 
hooked slot and the top program lifted 
off, carrying the string thru the punched 
hole, where it is looped or knotted as 
desired. 


Q. What are the common book sizes? 


A Book sizes in America are usually 
* designated as follows: 


Atlas folio 16x25 
Elephant folio 14x23 
Folio 12x15 
Quarto (4to) 9x12 
Octavo (8vo) 6x9 
Duodecimo 5x74 
16 Mo. 4%4x6% 
18 Mo. 4x6% 
24 Mo. 3'%4x6 
32 Mo. 3%x5 
48 Mo. 2% x4 
64 Mo. 2x3 

















Chas. N. Stevens Co. 


Sales Agents 
110-116 W. Harrison St. 
CHICAGO 


WwW 


We carry a complete stock of 
all sizes of 


PREWTISS 


Round and Flat Bookbinders’ 
Wire. 











SELLING ENOUGH 
LETTERHEADS? 


There's always new and profit- 
able business to be had in —i 
letterheads. Experienced assist- 
ance of Crescent layout men can 
help you close this business by 
placing some sparkling ideas be- 
fore them. Write us regarding our 
special proposition to printers. 


CRESCENT ENGRAVING CO. "4 


KALAMAZOO, MICHIGAN hand 
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Mp CSS/ 


Our space of advertising in your 
publication has been the best, as far 
as direct results are concerned, that 
we have ever experienced in any trade 
publication. We believe that you have 
complete coverage because the orders 
come from all corners of the country 
and we feel that you reach people 
that the ordinary trade publication 


does not. 
Carroll T. Harris 
Mackenzie & Harris, Inc. 
San Francisco, California 


* * * 


We have had quite a number of in- 
quiries for our booklet on Planograph 
Printing, mentioned in the November 
issue of your publication, and thank 
you for the write-up. 

S. F. Orth 
Spaulding-Moss Company 
Boston, Massachusetts 


* * * 


I am receiving your valued mag- 
azine monthly and have already re- 
ciprocated by purchasing articles 
from your advertisers. 

S. J. Gould 
Progressive Panama 
Ancon, Canal Zone 


* * * 


Please advise me the subscription 
price to your magazine. I have no- 
ticed several ads in your publication 
which may interest me in the products 
so advertised. 

H. S. Hepner 
The Bainbridge Islander 
Winslow, Washington 


* * * 


I have found it such a helpful and 
interesting publication I am writing 
to inquire the subscription rate of 
same. 

J. Donald Van Brimer 
Napco 
Perrysburg, Ohio 












We have found the Graphic Arts 
Monthly most interesting and com- 
mend your efforts and achievements, 

Neal Gross 
International Assn. of 
Electrotypers 
Cleveland, Ohio 


* * * 


Will you kindly send your valuable 
magazine to one of our employees — 
a real craftsman, who enjoyed and 
benefited from a volume of old num- 
bers that I gave him. 

Wm. B. Partmann 
The Cloister Press 
San Francisco, California 


* * * 


I have made purchases from your 
advertisers through your magazine 
and believe that the advertisements 
you carry are worthwhile. 

R. H. Arnsperger 
Best Stationery Company 
Houston, Texas 


* * * 


I have been a reader of your mag- 
azine since it started, having received 
it in other shops I owned, and value 
it very highly. Have recently estab- 
lished our business here, and miss get- 
ting your publication. 

L. R. Sims 
Sims Printing Co. 
Burlington Junction, Mo, 


* * * 


To say that it is an interesting 
magazine for the printing and engrav- 
ing trade is putting it mildly. Being 
anxious to keep in touch with all de- 
velopments in the graphic arts field, 
I feel that this publication is one 
worthy of reading and would appre- 
ciate receiving this magazine monthly, 

Percy E. Hopkins 

Minnesota Southern 
Engraving Company 

Austin, Minnesota 


| i] 
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| SPECIAL PRICES ON NEW UNITS 


Until January 31st, 1934 


Sieber Hand Punch with 3 Dies.................. $ 22.00 
Sieber Foot-Power Punch with 3 Dies............ 46.00 
Rosco Foot-Power Punch with 3 Dies............. 89.00 
C. & G. Trimmiter No. 2, Very Special........... 250.00 
Special Prices On Steel Chase Racks and Steel Chases. 

e@e8@ 


REBUILT SPECIALS 


60° Late Style Sheridan Cutter 
20 Holdfast Hanger Strips 


Full Particulars Sent on Request. 


THE WANNER COMPANY wee 


720 Sherman St. « « » » Chicago 
Established 1875 























Sindair and “Valentine Co, 


Established 1890 


FORTY-THREE YEARS of experience in the manu- 
facture of INKS has given us a wealth of knowledge 
which is available to the trade. 


Come to S. & V. for that personal attention which is 
so necessary in solving your INK problems. 


HOME OFFICE: 


11-21 St. Clair Place New York City 
BRANCH OFFICES: 

BALTIMORE DAYTON PHILADELPHIA 

BOSTON SAN FRANCISCO LOS ANGELES 

CHICAGO : JACKSONVILLE 
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The Editor Says: 


GLARING example of “racketeer- 
A ing” under the New Deal has 
been called to our attention the other 
day. A group of paper box makers 
in an Eastern city in its anxiety to 


keep new firms from entering its 
field, has informed some individuals 
planning a new paper box making 
company that, under the Cope, equip. 
ment manufacturers are not being 
permitted to sell equipment to new 
firms. This in spite of the fact that 
publications recently have pointed 
out the desire of the Administration 
to continue moving capital goods and 
the definite statements made by Ad. 
ministrator Johnson to the effect that 
provisions designed to stop the sell. 
ing of equipment will not be in. 
cluded in codes. 

The New Deal would undoubt. 
edly bring us to recovery sooner were 
it not for the avarice and greed of 
those individuals who will not work 
with the Administration, but who 
seek to hamper all effort with de- 
structive criticism and with distorted 


information. 
* * * 


L. W. Claybourn of the Clay. 
bourn Process Corporation, in a talk 
recently delivered before the Chicago 
Club of Printing House Craftsmen, 
emphasized the need in the United 
States of a Foundation which would 
seek to correlate efforts and distrib- 
ute the technical knowledge resulting 
from experimentation and invention 
in printing and allied fields. We 
should very much like to see the 
launching and developing of such an 
organization. This would undoubt- 
edly eliminate many obsolete meth- 
ods and worn out practices and make 
for efficiency in printing. 
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Graphic Arts Books 


that should be in your 
library or on your desk 





v 


Direct Advertising 
and the Printer 


by Albert Highton 


Tells everything a printer should 
know about the creating and pro- 
ducing of direct advertising for his 
own and his customers’ use. Meaty 
and full of constructive suggestions. 
postage prepaid 


Copies Autographed by Author. 
v 


THE PRACTICE OF PRESSWORK by Craig R. Spicher 


A very helpful technical book by an authority on pressroom 


work. Every pressman should have a copy............... Price $4.00 
QUESTIONS AND ANSWERS by Thos. E. Dunwody 
Many interesting pressroom questions and answers written : 

by Mr. Dunwody and compiled by Edward A. Kilheffer.... Price $2.00 
TIPS ON PRESSWORK by G. C. Cooper 
Cylinder and Platen presses, a real lift wheri you need one. ; 

98 pages, 75 articles, size 342x5% in. ..............405- Price $1.00 


GRAPHIC ARTS MONTHLY 


608 South Dearborn Street 
Chicago 
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New Business for 
* Yours with the MATN 


“$1,000.00 of Absolutely New Business is ours throushe M 
—Tribune Prig Co, 


@ Run your forms 4, 6, or mor. 
@ Eliminate your standing form, 


@ Assure yourself of repeat ines 
profits. 


@ Change “Red figures to Bla-! 
printers and publishers havene 
MatMakir and EasyKaster. 


reproducing all kinds of plates and _ will hard for 
type forms.” six monte up 


R. B. Stapleton The yoo 
Providence, Rhode Island | 


“Your MatMakir is a ‘honey’ for “The Naki 
u 


Mail Coupon for Details and Ea 


It is not “‘just another’’ casting box. The 
mold is prepared at convenient table height. 


It rolls to its position under the melting 








pot. Is absolutely safe. No heavy lifting 


Your old casting box stint in trade. | KALAMAZOO = F 


‘M 





oughe MatMakir.”” 


1e Pry (o,, Fairfield, Iowa. 


more, 
form; 


eat ness — greater 


) Blaé—hundreds of 
havane it with the 
er, 


vill hav for themselves before 
ix monte up.” 
The Wood Hazel Ptg. Co. 


Atchison, Kansas 


‘The ai and EasyKaster 





nd E®ayment Plan =» 





ORPORATED 


. ‘MICHIGAN 
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Many printers and publishers will be happier in 1934. They will 
be MatMakir and EasyKaster users—meeting competition—secur- 
ing new business—matting standing forms and making real profits. 
Will you be one of them? 


Kalamazoo, Mich. 
Send me information on these money-makers: 


(_] MatMakir [] EasyKaster [] RouterPlaner [1] TrimOsaw 


eee eee eee eee eer ee ee eee eereeeeeeeeeeeeeeeeeeeeee 
eer eee eee eee eee eee eee eer eeeeeeeereeeeereeeeene 


eee eee ee were eee eee eee eee eee eee eee eee errr reeeeee 





34 


The Graphic Arts Monthly 











GAM 


In these days of initial letters, 
we too have decided to use some. 


GAM 


stands for 


Graphic Arts 
Monthly 


However, we have gone a step 
further than the administration. 
GAM in our offices are not 
only initials but a coined word 


GAM 


meaning 


Good 
Advertising 
Medium 


Consistent advertisers who use 


GAM know it is a 


GAM 
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Timely Talks 


.... AL. J. HOERTH 


One of the greatest problems confront. 
ing the medium size and larger plants is 
that of the nonproductive time in all de. 
partments even though there is plenty of 
work in the plant. 

It is the lack of coordination between 
different departments that is responsible 
for a great portion of this non-chargeable 
time. 

Practically every plant that has several 
departments supervised by department 
heads has a daily schedule for the various 
departments that is necessary to efficient 
operation, but oftentimes, unforeseen cir- 
cumstances arise that cause last-minute 
changes in the schedules of all depart. 
ments. 

A good plan has been found which 
often anticipates these changes and re- 
duces them to a minimum. 

This plan is to call all the department 
heads to the office of the superintendent 
or production manager and check up all 
the schedules with one another. This 
meeting is usually called for 9:30 or 10 
o’clock in the morning or as soon as pos- 
sible after the department heads have 
their crews started for the day. Ex- 
ample. Sometimes the press room sched- 
ule calls for a certain form to go to press 
at 2:30 in the afternoon, but the com- 
posing room head has discovered that the 
plates will not arrive from the electro- 
typer until 3 o’clock. This usually means 
that there will be a press standing for 
several hours. But if the schedules are 
changed it is possible to advance some 
other form and not hold up a press. The 
same holds true in every other department. 

In a large Chicago plant where this 
plan has been in operation, lost time, such 
as waiting for plates, forms, paper of 
printed sheets to the bindery, has been 
reduced 75 per cent. 

This daily meeting only requires from 
15 to 30 minutes and only very unusual 
emergencies are allowed to interrupt this 
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Including Feeders or hand-fed. 
Hall Folders 
Dexter and Cross Press Feeders Jobber Type—51x74 - 25x38 


‘ obber Type—40x52 - 14x18 
Practically all sizes, either of the Dexter —. eS Type—28x28 - 8x8; 3 


Cross Continuous Feeders for each. 


Suction Pile type or the Cross Con- right angle folds and mailing fold; 
tinuous type. ; including 8-page paster and trimmers. 
Cross Continuous Feeders for various Circular Type—14x14- 3x5; 5 Folds, 
sizes and makes of folders. for small circulars. 
MISCELLANEOUS 


Christensen Gang Stitcher; 2 to 4 heads—4 to 6 stations. 
Berry 5-spindle Drill, Hall Banding and Tying Machine, Hall and Anderson 
Bindery Trucks, Brackett 21” Trimmer, Hall and Anderson Bundling Presses. 


Wire Stitchers—Latham, Bliss, Boston and Morrison makes, of various types and 
sizes. Further information and prices on request. 


A. W. HALL COMPANY 


Tel. Harrison 2822 
117 W. Harrison St. CHICAGO, ILL. 
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FOLDERS, FEEDERS, STITCHERS 
AND OTHER BOOKBINDERS’ MACHINERY 
FACTORY RECONDITIONED AND GUARANTEED 
Dexter Folders weet ee eee 
25 ode —39x odel O—19x25 
189-A {ethan 35048. pert Model M—26x40 Model E—17x22 
189 Jobber—25x38 - 12x16 Model B—25x38 











Label Designs 


The well-dressed product is the 
popular seller. A good label 
can go far toward inviting se- 
lection and sale. Crescent has 
designed and produced engrav- 
ings for thousands of labels. 
Let our experience help you to 
more profits in labels. 





CRESCENT ENGRAVING CO. Ww 


KALAMAZOO, MICHIGAN i atl 
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conference. Even telephone calls are not 
made during this period. 

After a few days’ trial of this plan, it 
will be found that many other suggestions 
for greater efficiency and production will 
be brought out. It also places the blame 
for falling down where it belongs and it 
entirely eliminates “buck-passing.” This 
daily meeting is the place for department 
heads to iron out their differences and a 
general discussion of a problem by all 
concerned will bring an early and satis- 
factory solution. 














i, 

Scales for finding ream weight 
and basis weight of all grades 
of fine papers 
E. J. CADY & CO. 
54914 W. Washington Blvd. 
Chicago, Illinois 











Paper Problems 


(Continued from page 24) 


gold ink there is a certain constant con- 
dition of trial and error present which 
seems to require, or indicate at least, the 
necessity for proceeding very carefully in 
the preparatory steps. One of the most 
common remarks made in regard to gold 
ink printing has to do with the fugitive 
element. Printers talk about running gold 
ink very nicely for the first day and then 
not getting good results with the same 
identical material and mixtures the next 
day. And this makes all of us realize that 
changes in humidity have something to 
do with it, and probably other fugitive 
conditions. 

Taken at random, here are some of 
the comments from various sources in re- 
gard to gold ink in general. 

“The base for gold ink varnish is Tung 

Oil or China Wood Oil in combination 

with various gums and resins, such as 

Mastic and Gum Elemi, and the new 

synthetic resins, such as Glyptals and Am- 

berols. The reason for using these syn- 
thetic gums and resins is that they are 
neutral, that is neither acid nor alkaline 
and are not so likely to tarnish the pow- 
der or flakes. There are innumerable for- 
mulae and it is amazing what a difference 


there is in the opinion of the various 
manufacturers and pressmen.”’ 





‘In the running of the press very nearly 
everybody is agreed that the rollers should 
be set light and the same method carried 
out as in the most accepted method of 
running aluminum ink which is an open 





Sleight’s INKS for 


PRINTING AND LITHOGRAPHING 


PROCESS TREATED INKS prevent offset and sticking 
M i ODORLESS INKS for Food Wrappers, etc. 





HIGH LUSTRE GOLD-ALUMINUM INKS 


SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 


BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, MILWAUKEE 
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For February Only! 


20% 


DISCOUNT 


On all remaining new type* cabinets 
on our floor. Nationally known make 
and first quality guaranteed 


TYPE&PRESS of ILLINOIS 


632 Sherman St., Chicago 


MACHINERY SPECIALS: New Series 12 x 18 Miller Unit, reconditioned and 
guaranteed $365. Miller Universal Saw $165. 30 in. advance power cutter, $190. 


* Galley Cabinets included in sale. 


























Expert Help in Your Press1oom 


A check-up and study of your pressroom operations by a 
practical man who has spent his entire business life in the 
trade may reveal that changes of methods, planning and 
handling will reduce operating costs and tend toward a better 
product from your presses. 


We are in the position to give a practical consulting service 
of this kind to printers in the Chicago District. Although our 
experience covers all kinds of press operations, one of our 
specialties is the proper application of metallic inks, which 
today can be used so effectively if properly handled. 


It will pay you to consult us. Why not do it now? Our fees 
are reasonable and we will guarantee satisfaction if our rec- 
ommendations are accepted and instructions followed. 


Write today to 


Behren’s Pressroom Service 
731 West Cermak Road Chicago, Illinois 
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ADD A CENT 
to Your Bid 


—for economy’s sake 


One cent for every thousand impres- 
sions will prove the most profitable 
investment on the job. 

It means dollars to you to be certain 
that your press make-ready will retain 
its effectiveness throughout the run. 
CROMWELL Tympans have the stam- 
ina, the strength and resistance to 
withstand atmospheric conditions in 
every clime. 

Your calipers will prove to you that 
they are of even thickness and minus 
thin spots or lumps. Send for a few 
samples for that next particular job 
of presswork. 


CROMWELL 






S. Whipp! 
bt cee ‘ ipple 
The Cromwell Street 


Paper Company Chicago. Il. 





POSTAGE 


STAMPS 


$1.50 in unused postage 
stamps will secure to 
you a fine lot of 600 dif- 
ferent postage stamps all 
guaranteed containing 
many scarce as Sowjet- 
russia, surcharges, char- 

ity, children welfare, 
post-due stps. marvelous recent com- 
memoratives of Spain, Anatolia, pic- 
torial stamps of Liberia, Salvador, 
Nicaragua, Mocambique, complete air 
mail set of Romania, Malta, Gibraltar, 
Turkey and many others of enormous 
catalogue value, lot proper for begin- 
ners and advanced collectors. An in- 
ternational English-French-Spanish- 
German Philatelic Dictionary and a 
perforation gauge will be included 
free of charge to every order. Big 
illustrated price list free on demand. 


BELA SEKULA 


Sonnenhof, Lucerne, SWITZERLAND. 




















fountain and a short stroke, 
sion, and as small a number of rollers as 
possible. No one seems to be agreed as to 
whether or not the rollers should be tacky 


or medium tacky or lacking in tack alto. 
gether.”’ 


light impres. 





“In the ready mixed inks, what is known 
as gold ink powder is used instead of the 
flakes but this gold ink powder, which is 
not flakes, is as a rule quite dull, although 
it works as a better pigment, possibly, for 
printing purposes. 

“The bronze powder flakes are made 
very much after the fashion of aluminum 
flakes. In other words, they are obtained 
somewhat after the fashion of gold leaf. 
The flatness and regularity of the flakes 
determines the luster. 

“In the making of gold ink from the 
fine lining bronze powder, either lard oil 
or olive oil is generally used. This has a 
slight tendency to dull the particles. 

‘The drying quality of the ink is deter- 
mined by the character of the vehicle only, 
since the bronze flakes themselves have 
nothing to do either for or against drying 
possibilities so far as is generally known. 

**The difference in the bronze powder is 
determined by the flake size and the bril- 
liancy of the particles. Usually the larger 
flakes are the more brilliant and these are 
used for dusting purposes. The fine lining 
bronze powder is used in making ink. 
It is probable that this fine lining bronze 
powder is easier to hold in suspension in 
the vehicle and is less likely to cake up 
or fill up when printing.” 





**Possibly the best way to get results 
from gold ink is to mix it at the press in 
even smaller quantities than what the 
pressmen think is ‘a little bit at a time.’ 
It is rather amazing that what we have left 
over at night might just as well be thrown 
away, because it cannot be taken out of the 
fountain and put back in, due to its 
tendency to roll up very much after the 
fashion of aluminum ink. In other words, 
it must always lie flat in order to reflect 
light and beauty.”’ 


“I think perhaps it would be well to use 
the gas flame generally, but it is also very 
important that the gas flame be burning 
properly. I find that a great many press- 
men run their flames too far away from the 
sheet and this goes for all kinds of print- 
ing. The flame should be close cropped to 
the sheet and the best results can be had 
when the sheet is permitted to drop into 
the jogger without being jogged and _ the 
corners of the jogger closed up so as to keep 
in the warm, moist air from the gas flame. 
The flame is warm and moist when the 
gas is burning a nice, clean, blue flame.’ 


y 





“Eyerything one says should, at this 
period of knowledge in regard to printing 
gold ink, be said with certain qualifica- 
tions. Many printers have experienced 
some very unusual things when printing 
gold ink. On Monday, with the same ink 
and the same paper and the same rollers, it 
prints fine and on Tuesday, if the relative 
humidity is very high, the printer has the 
devil’s own time to get the same results he 
had on Monday.” 





“I¢ should certainly be unnecessary to 
run more than one impression on coated 
paper for getting good gold ink coverage.”’ 





The trouble some printers experience in 
running gold ink is due to their trying to 
carry too much powder in their mixture. 
We always start out with what we feel is 
a little too small amount of powder and 
build it up until it has good coverage and 
yet is the minimum amount of powder for 
the varnish to mix with and bind onto the 
paper.” 





“We always try gold ink out before we 
start to run the job, preferably the day 
before. And, while we know that proper 
mixture, the amount of ink carried on the 
press are the two things that have every- 
thing to do with good results, nevertheless, 
we have never been quite confident enough 
to wait until the job is ready to run be- 
fore trying out the ink on the paper to 
strive for the best balance between the 
two.” 





“No gold ink work, run directly on the 
paper, can be depended upon to run all 
day long without wash-up as the gold ink 
has a tendency to dry on the rollers and 
develop a separation of pigment and ve- 
hicle so that the results are not satisfac- 
tory in surface adhesion.”’ 





“Printing ink manufacturers supply three 
different grades of varnish; namely, light, 
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medium and heavy, generally. The light 
varnish is intended or designed for rapid 
printing, such as in rotogravure work and 
rotary press work, seldom recommended by 
ink manufacturers for letterpress printing. 
The medium is most commonly recom- 
mended or used. The heavy, or a mixture 
of medium and heavy seems to be about 
where the safety line lies for work on 
coated paper. The heaviest varnishes are 
generally intended for printing on stock 
such as cover paper.” 





You will see by these quoted comments 
from a variety of sources that the gold 
ink question is still mostly a question. 

This department, being devoted almost 
entirely to gold ink this month, is so de- 
voted in order to perhaps arouse a spirit 
of exchange of experiences, practices and 
knowledge among printing craftsmen as 
to this important question. 

There is undoubtedly an agreement 
among printers in general that gold ink as 
a day in and day out operation is a trou- 
blesome matter to say the least. Some 
printers say they don’t like it and never 
will and it’s an abomination. Others say 
they’ve always had fairly good results and 
they can do satisfactory work and do do 
it, but admit that it’s troublesome. 

If enough printers read this issue and 
will send us their comments, especially 
those who have had what they feel is 
general success in the printing of gold 
ink, we will certainly greatly appreciate it 
and we hope to be able to carry this on 
far enough so that a set of general prac- 














HIGH SCHOOL AND COLLEGE 
COMMENCEMENT INVITATIONS 


Assure You 
BIG PROFITS WITH NO INVESTMENT 
SURE SALES WITH NO STOCK TO CARRY 
Our 1934 outfit is bigger and better than ever—get this low priced, three- 
pnd selling line NOW—no cost to you—Request it on your business 
stationery. 


If interested in Novelty Dance Programs, Medals and Trophies, please 
advise accordingly. 


STAUDER ENGRAVING CO. 


4130 Belmont Avenue. Dept. 234 CHICAGO, ILL. 
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tice details may be compiled for the bene- 
fit of all printers. 

To be sure, it might be said that this 
is something that might not particularly 
belong in the Paper Problems Depart- 
ment of The Graphic Arts Monthly. 
It could just as well be in the Printing 
Problems Department or in the general 
Editorial division of the publication. 

Nevertheless, the question comes up 
frequently as a paper problem and paper 
mills are just as much interested as print- 
ers, printing ink manufacturers, or roller 
manufacturers in getting to the bottom 
of this whole matter and arriving at a 
point of better understanding of all of 
the variables and conditions in the print- 
ing of gold ink, as well as the answers — 
particularly the answers. 

Let us have your comments, especially 
your practices that you believe contribute 
to your success in the printing of gold 
ink on coated paper. 

Let us have your comments within a 
few days after you receive this issue so 
that we can compile some information for 
the next one. We would like to have com- 
ments by February Ist. 


W. F. Hall Appoints Cowles 


Randall E. Poindexter, General Sales 
Manager of the W. F. Hall Printing 
Company, announces the appointment of 
Wendell H. Cowles as Eastern Sales 
Manager of W. F. Hall Printing Com- 
pany and the Art Color Printing Com- 
pany of Dunellen, New Jersey. 


January 


Duplication by Stereo 


+++... By GEO. E. GALL 


Our histories on printing tell us that 
Johannes Gutenberg, the father of print. 
ing, whose methods were shown to those 
of us who were fortunate enough to visit 
the Graphic Arts section of the Century 
of Progress this summer, had his problems 
of type wearing out and font shortages, 
He therefore developed, with his associate 
Peter Schoeffer, metal type molded in 
plaster casts. Crude as it must have been, 
compared to our present day methods, it 
was a means of duplication, although 
only applied to the individual letter, 

In later years, the need of duplication 
of entire pages brought about the inven. 
tion of a printing plate which was given 
the name “stereotype,” derived by the 
combining of the Greek words “Stereo” 
meaning “rigid” or “solid” and “Typos” 
meaning “character” or “letter” and as 
we call it today, “type.” While originally 
printing was done from solid plates or 
blocks of carved wood, mobile letters were 
needed for quicker composition. There- 
fore, with the invention of stereotypes, 
the process was reversed, and in looking 
through the histories, you will find that 
the necessity for the invention of a print- 
ing plate that could be made from the 
movable type were those that still trouble 
some of the printing fraternity today, 
such as the necessity of printing entire 
editions from individual composition, the 
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for VERTICAL and ALL CYLINDERS 
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excellent results with same and do not 
hesitate to recommend them. TERMINAL | 
PRESS, Los Angeles. 
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Morgan Expansion Roller Truck Co. 
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tying up of capital in standing forms, the 
possibilities of workups or letters drop- 
ping out, and pi-ing of type in the storing 
ot handling of the forms waiting for the 
repeat. 

It is a long step from the time the 
stereotype plate was invented (about 
1700) until today, but consider how many 
times the same problems confront the 
average printer. In looking over his in- 
ventory about this time of the year, he 
fnds a staggering sum charged up to 
standing forms in metal and foundry 
faces that should be in the type cases or 
on the presses. Then in analyzing his 
composition costs for the year, he finds 
that many forms could have been dupli- 
cated by making stereotypes of them. 
The saving made in this department is 
also reflected in the press room as the 
runs of the presses could have been cut 
by running more than one up, even on 
comparatively short runs of five or ten 
thousand. Long runs can be made with 
stereotypes both by the use of proper 
metal and by chromium plating. Stereo- 
type metal has an affinity for chromium 
and this work can be done by a local plat- 
ing plant. The fact that the chromium 
deposit while harder than nickel plating 
is not as thick, thereby preventing the 
filling in of the type, also adds to its 
practicability as a surface hardening me- 
dium. 

The shop equipped with a mat molding 
ptess and a casting box, in many in- 
stances finds it an economy to change 
plates on an exceptionally long run due to 
the ease of making new ones. 

Present economic conditions call for 
the strictest economy, and the progressive 
printer, large or small, cannot afford to 
overlook the progressive methods of mat 
manufacture and modern stereotyping 
equipment available, which enables him to 
duplicate forms inexpensively and without 
sacrificing the quality of the finished job, 
the printed sheet. 


Sharpens Its 
Own Saws— 





How Much Do You Spend 
for Saw Sharpening? 


eSAWS 

e TRIMS 

e MITRES 

e MORTISES 


For solid stereotypes special saws 
furnished . . . no extra charge. 


Your old saw taken in trade. 


Kune 


Kalamazoo, Mich. 
Tell us about the Ben Franklin and other 
TrimOsaw models. 


Name a. BY 
Street__ City. State 
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THE INK SERVICE BOOK 
Will Be Ready Soon 


Shows printers how to mix approxi- 
mately 200 colors from 20 standard 
colors. 

75 pages of practical suggestions to 
save time and waste. 

A request on your letterhead will 
place your name on list to receive 
book when ready. 


HOMER W. PALMER & CO. 
1819 Carroll Ave. Chicago, Ill. 
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Anderson Press 


Speedo 


Bands circulars in neat, 
compact packages 
C. F. ANDERSON & CO. 

Folding Machines — Bundling Presses 
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3229 Calumet Ave. CHICAGO 
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Office(Ae> ; 
rection 


e I. S. B., Minneapolis, Minn., writes: 

In reading your interesting ‘Office Cor. 
rections’ I was glad to note your explana. 
tion of the word ‘co-operation.’ But | 
am still wondering how the word ‘Co. 
Operative’ should appear in the name. 
title ‘Franklin Co-Operative Company,’” 
Moreover, the writer goes on to ask if the 
“©” in “Operative” might not be equally 
correct in lower-case. 

Very likely the firm mentioned prefers 
the capital O after the hyphen. Doubt. 
less constant usage, not to mention fa- 
miliarity, has so established the form that 
any deviation would seem out of gear. 

In common use, however, the word, as 
in the case of “‘co-operation,” is correct in 
any of the three forms: (1) cooperative; 
(2) co-operative; (3) codperative. 

Coincidentally enough, delivered with 
the same mail as the communication from 
I. S. B. is a card from R. E. N., Berkeley, 
Calif., which we are glad to quote. 

Referring to our “Office Corrections” 
column he writes: “This department can 
be of real value to comps. if you can re- 
strain the tendency to pontificate.” (Sic!) 
This off his chest he proceeds: ‘ ‘Of the 
word cooperation, the use of the diéresis 
finds sanction by a few lexicographers, 
though it is losing out in popularity.’ 
It is not a matter of popularity but prac- 
ticality.” (Is this statement not pontifi- 
cal, R. E. N.?) “Diéresis was the stand- 
ard signal of separate syllables, as reécho, 
zodlogy, formerly aérodynamic. But with 
nonaccented fonts coming in, especially 
linotype, the hyphen was made to do 
shift in signalling the syllables. It was 
and remains a makeshift. There is no 
excuse but ignorance for using it in 
handwriting, where “ can just as easily 
be written. Personally I think neither is 
needed. English spelling is the furthest 
removed from actual pronunciation, and 
we don’t use accents in far more difficult 
cases than diéreses.” 
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Printer’s Direct 
Advertising 


(Continued from page 6) 


printer who specializes in producing direct 
advertising will, ambitiously enough, 
adopt folders, broadsides, booklets. Big- 
get plants may use “de luxe” pieces to do 
justice to the quality of their service and 
the capacity of their equipment. Such 
plants, too, will do well to give consid- 
eration to a house organ. 

The printer’s advertising need not call 
for a big outlay. As elsewhere suggested, 
post cards are inexpensive to print and 
mail, and these can be used frequently 
as “reminders.” An_ illustration — even 
a stock cut will do— neat typographical 
display and a touch of color can make 
the post card an impressive thing. 

It is needless to say that on the in- 
quiries resulting from the mailing — and 
inquiries are the raison d’étre —no time 
should be lost by the printer or his sales- 
man in following up with personal calls. 
If inquiries are not thus capitalized, the 
printer had better quit. 


The Printer’s Mailing List 


It is obvious that the sounder the print- 
er’s mailing list the more productive his 
advertising. Let him look well to the list! 

The nucleus of a mailing list is, of 
course, the printer’s customers. Other 
names will include those persons from 
whom previous inquiries have come 
though no business may have resulted. 
Other names may be secured of manu- 
facturers, merchants and other business 
concerns from the local Chamber of Com- 
merce. Telephone and city directories 
and rating books are obviously valuable 
in making up the selected list. Still other 
sources are fraternal societies, profes- 
sional and commercial clubs and tax lists. 
Many names may be obtained from the 
advertising columns of local newspapers. 

By delegating an assistant to scan the 
news columns and advertising sections of 
newspapers for business changes, remov- 
als, and new establishments, the printer 





NEW 
AMERICAN 


5 column with or with- 
out melting pot. 


$ G00 


PER WEEK 


Ask about the 
American Saw too. 


American Mfg. Concern 
U.S. 131 at MCRR-1 Kalamazoo, Mich. 








Sigwalt “IDEAL” Presses 


All models are fully guar- 
anteed. Complete with 
rollers and chase. Built as 
carefully and critically as 
a cylinder press—and will 
do the finest kind of work. 
Write us for descriptive 
circular and prices. 


_ SIGWALT MFG.CO. 
“Ideal” Press 2011 N. Lawndale Ave. 
Number 5 Chicago, Iil. 











MEGILL'S 
GAUGE PINS 


FOR JOB PRESSES 
Always Uniform First Quality 


i — ed 


Spring Tongue Gauge Pin 
$1.80 doz. 50c set of 3 


SOME OF OUR OTHER STYLES 


Original Steel Gauge Pin 75c doz. 
Golden Steel Gauge Pin 75c doz. 
Flexible Steel Gauge Pin 75c doz. 
Fleur-de-Lis Gauge Pin 75e doz. 


Perfect Register Gauge $1.75 set 
Screw Adjusting Gauge Pin $1.75 set 
Extension Feed Guide $1.75 set 


Complete Circular on request 


The Edward L. Megill Co. 


The Pioneer Est. 1870 
761 Atlantic Ave. Brooklyn, N. Y. 
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may secure live and likely names. Busi- 
ness acquaintances, friendly “tips,” in- 
quiries — all are helpful in compiling the 
list. 

If there are two or more persons in an 
organization who are in position to buy 
or to influence the buying of printing, 
their names should be placed on the mail- 
ing list. 


Constant Vigilance Required 


The list must be constantly checked for 
accuracy. One good method of assuring 
it is to have printed messages bear a re- 
quest to the postmaster (in the envelope 
corner card) that material be returned if 
through removals, retirements or discon- 
tinuances of business it can not be de- 
livered. 

While a list should embrace names 
sufficient to warrant advertising expendi- 
tures, no definite number can be laid 
down. A small list, say of 250 carefully 
selected names, will prove more service- 
able than an indiscriminate list several 
times the size. 

To repeat, upon a reliable list, and 
persistent mailings to that list, depends 
in large measure the effectiveness of the 
printer’s advertising efforts. 


Following Up the Inquiries 


Some sanguine printers send out direct 
advertising with the expectation of se- 
curing orders without the necessity of 
further personal effort. 


—____January 


While it is often true that orders Fi 
for the picking” may be gathered immp. 
diately, more experienced advertisers know 
that, ordinarily, there is too much inertia 
on the part of “prospects” to justify great 
optimism. The recipient of a selling 
message may not at the moment be jn 
the market for printing. Perhaps he may 
make a mental note of the advertiser's 
name with well-meant intentions to get in 
touch when need arises, but soon forgets, 

Other equally valid reasons may ac. 
count for what the printer may deem 
indifferent response to his advertising 
Such unresponsiveness may be particularly 
felt from an initial mailing. While there 
is bound to be a different sequel in the 
case of a series of mailings to the same 
list (for repetition, persistence and con- 
tinuity play their part efficiently and ef. 
fectively), even then the wiser printer 
learns rather to expect inquiries than 
direct orders. 

But to him these inquiries are as pre- 
cious as hoarded gold, for a sincere 
inquirer cultivated and won may bring 
more profits to his shop than would meet 
the cost of an entire advertising campaign. 

Whatever the inquiry may represent in 
cash value, it is the “lead” which the 
printer or his salesman transmutes into 
golden custom. 

Direct advertising lays the foundation. 
Personal salesmanship completes _ the 
structure. 
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Advance Lever Paper Cutters 
“The Old Reliable”’ 


Always popular because of their strength, 
accuracy, convenience and easy cutting 
qualities. Sizes, 16, 19, 26%, 30%- inches. 


The Challenge Machinery Company 
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Collections are Slow 
(Continued from page 12) 

cidedly difficult to put off the man who 

stands in obvious expectancy. And so, 

iit is at all possible, the chances are that 

the debtor will pay you. 

Iam a firm believer in applying the 
principle of Expectancy to every collection 
case. Very few persons realize how power- 
fully persuasive it is, even in apparently 
hopeless” cases. In order to gain a bet- 
ter understanding of our problem, let 
us briefly review the situation: 

Why is it that people do not pay their 
bills? That is an easy one. The great 
majority of persons who do not pay their 
bills promptly are simply hard-up. They 
do not have enough money to go round. 
Yes, there are exceptions. Some are care- 
less. A few delight in holding onto their 
money until the final hour of the last day. 
But the overwhelming majority have too 
many obligations and too few dollars. 

Not a very pleasant picture for the 
creditors. Certainly a man can’t pay out 
money if he doesn’t have it. No good to 
resort to the law. ‘“Everybody’s ‘judg- 
ment-proof’ these days.” We'll just have 
to wait. 

That’s the usual attitude. But why 
should it be your attitude? Why not put 
the principle of Expectancy to work in 
your behalf? Look at it this way: Every 
debtor has more or less money — certain 
source of revenue. He can meet some 
obligations, even if he cannot pay them 
all. If this is the case, then why shouldn’t 
you at least get your pro rata share? 

Put yourself in the debtor’s position, 
for a moment. Whom would you pay 
under such conditions? The creditor who 
made the biggest fuss and furore? Not 
necessarily. In fact, if he antagonized 
you by bullying methods, you would be 
very likely to perpetually postpone this 
particular obligation. Would you pay the 
man who said nothing at all about his bill 
—gave no intimation that he ever ex- 
pected to be paid? Probably not. Human 
nature being what it is, you would prob- 





427 Ideas 


for QUICK PROFITS 


@ Here’s a book that will 
bring new ideas to you . . . 427 
new ways of putting over sales 
messages at the lowest possible 
unit cost! 


This FREE “Hand-Y-Book of 
Labels” will show you that 
printers throughout the country 
are using Ever Ready Labels to 
put over their customers’ mes- 
sages effectively. 


The ideas are worth the review 
of every sales-minded printer. 
This ad clipped to your letter- 
head brings a Hand-Y-Book by 


return mail. 


EVER READY LABEL CORP. 


257-267 W. 17th St. New York, N. Y. 
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ably lay this statement to one side with 
the comfortable feeling that you could 
let it go “until next month.” The next 
step would be to check over your bank- 
balance and pay at least “something on 
account” to that group of creditors who 
had clearly and respectfully indicated 
that they expected to be paid, not in the 
sweet bye-and-bye, but right here and 
now. 

To be most effective, the principle of 
Expectancy really should begin when the 
account is opened. That is the time to 
make your policies perfectly clear to the 
debtor. Strange that so many printers are 
chicken-hearted on this particular phase 
of the business. They will actually go out 
of their way to avoid the issue, rather 
than meet it in straightforward fashion. 
In their eagerness to get business many 
will deliberately give an impression of 
being “easy” on collections. Under such 
conditions, who can blame the debtor for 
taking an undue advantage? 

How much better it would be to have 
a clear understanding right at the start. 
Instead of losing by it, you actually gain. 
The customer respects your frank, bus- 
iness-like manner. And he will be far less 
likely to abuse his charge account priv- 
ilege, under such conditions. 

One printer of my acquaintance, in- 
variably says something like this to a new 
customer: “Now, Mr. Blank, our terms 
are thirty days, and we try to hold to 
them very closely. We aren’t a large 
outfit, you know, and our outside pur- 
chases are made on a thirty-day basis. 
Are these terms satisfactory to you?” 

This puts the customer on the de- 
fensive. He must either agree to the 
terms, or suggest some alternative basis 
for settlement. If his suggestion is at all 
reasonable, the printer will meet it. But 
he wants to know in advance just where 
he stands. 

It is astonishing what a difference this 
attitude makes in the collection ratio. 
This printer gets his money, while other 
creditors are fussing and fuming of “slow 
collections.” The principle of Expectancy 
works for him. It will work for you, too! 
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Meeting the 
Challenge 


(Continued from page 10) 

or other device designed to be afhxed in 
any manner whatsoever to any bottle 
package, box or other container of wrap. 
ping for the purpose of designating the 
producer, manufacturer, packer, owner or 
seller. The focus upon drug products is 
further explained by the circumstance 
that the American Drug Manufacturers 
Association, a powerful trade group, has 
led the campaign against the violation of 
distinctive or individualistic printed mat. 
ter. 

Many printers who will learn of the 
typographical forgers only from the alarm 
that is being sounded in Congress, may 
have been under the impression that the 
existing Federal and State food and drug 
laws thwart the counterfeiting of labels 
on these classes of products. No such 
luck. The food and drug laws, through 
their “misbranding” provisions, do, pet- 
haps, impose some restraints upon te- 
sponsible parties who might be tempted 
to take minor liberties in repetitions of 
printed matter. But the present laws have 
proven wholly inadequate to the task in 
hand now that bootleggers are passing off 
printed doubles. Just because of the com- 
paratively defenseless position of creators 
of recognizable printed matter it was de- 
cided to fit the Copeland Bill with long 
teeth. Accordingly fines of $1,000 to 
$5,000 are prescribed, together with im- 
prisonment of five to ten years. 

Printers who are jealous for the good 
name of their industry may be especially 
interested in the arrangements to cutb 
counterfeiting at the source. Under the 
terms of the pending Bill, the same stif 
penalties, which threaten persons who em- 
ploy counterfeit printed forms to defraud 
the public, may be invoked likewise in 
punishment of anyone who _ produces 
spurious wrappers, labels, etc., or who 
provides the means of falsifying printed 
matter that serves a purpose of identifica- 
tion. By the terms of the proposed man: 
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date it will be unlawful for any person 
to have in his possession, or to ship or 
deliver, any die, plate, brand, engraving, 
or other article intended for use in the 
making of printed forgeries. _ 

Eloquent of the importance of printing 
‘, modern merchandising and as the de- 
pendable guide of consumer purchasing, 
is the circumstance that this whole cru- 
sade against piracy is in terms of the 
forged prints. Actually the fraud is two- 
fold. Side by side with the counterfeiting 
of labels goes the counterfeiting of the 
product for which the fake label gains 
public acceptance. Yet, in appealing to 
Congress for aid, the manufacturers de- 
liberately subordinated the product-sim- 
ulation and concentrated upon the sup- 
pression of the forged labels. After the 
situation had been canvassed by legal 
counsel, the conclusion was teached that 
not only might Congress be expected to 
be more ready to punish forgery of 
printed matter, but that, if the fraudulent 
copying of printed matter could be 
stopped, the ban would, automatically, 
cure the manipulation of fake commod- 
ities behind the imposter-packages. 

The upturning of more business for 
printers is likely to be the indirect out- 
come of the disclosure that any printed 
matter which serves a trade mark purpose 
is a prey to snipers. In consequence of the 
raids, a number of packagers of best 
sellers are developing the strategy of se- 
cret identification for their packages. Al- 
ready the “dating” of packages, and other 
expedients to insure the freshness of pack- 
age stock on store shelves, has been oper- 
ating to increase the difficulties of printing 
forgery. Now, packers are going farther 
in the same direction by “keying” or 
“coding” their packages, — making use 
of blind or open serial numbers, ciphers, 
and other clues which enable supervisors 
to check up on the age and authenticity 
of the packages. 





Read the article on page 4 this issue; 
then order your copy “Direct Advertising 
and the Printer.” Autographed copies $1. 





“MAKES INK WORK BETTER *. 


715 So. Dearborn St. 





Mr. Printer 


Offset, crystallization, picking, 
sticking, rubbing-off, mottling 
and similar pressroom difficul- 
ties, cause delay, take valuable 
time to correct, spoil work, 
and lessen your profits. 


“MAKES INK WORK BETTER ~ 





Increases profits because it af- 
fords a definite means of over- 
coming these difficulties and 
permits of “fitting” ink to 
paper, press and pressroom 
conditions — something abso- 
lutely necessary to good print- 
ing and speedy, profitable 
production. 





Is used by leading printers, 
lithographers and ink manu- 
facturers, because it affords a 
scientific way to “make ink 
work better.”? Full particulars 
and quantity prices on request, 
or better, send $1.00 for a one 
pound can (regular price 
$1.25), postage prepaid — 
enough INKWORK to treat 
10 to 20 pounds of ink. Your 
money back if _INKWORK 


does not substantiate claims. 


Inkwork 
Products Co. 


CHICAGO 
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ENVELOPES 


Commercial, Official, Catalog, Duplex, 

Bankers Flap, Pass Book, Safety-Fold, 

Order Blank Envelope, Handmade, etc., 

also Rite-Fine Stationery and Cabinette 
Stationery 


Send for Samples and Prices 


MILLS ENVELOPE CO. 


517 S. Wells St., CHICAGO 
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= The “PROPER” Feed Guide 


am. ©0c per set; $2 per 

“<S doz. Postpaid 
Remit with order 
to manufacturer 


If you do not agree that it is the 
best guide you have ever used, re- 
gardless of class or cost, return 
them if you wish, and your money 
will be refunded. 


H. H. STRAIT 
9510 Milton Ave., Overland, Mo. 
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Stamp Collectors! 


WE CARRY A COMPLETE LINE 
Send for Our Price Lists 
* SPECIAL OFFER, * 
ONE DOLLAR!! 

One De Soto Album (has spaces for 5,300 
stamps). 500 Different Foreign Stamps, 1 
Perfcration Gauge, 1,000 De Soto Hinges, 2 
Approval Books, 5 Approval Cards, 4 (1893) 
World’s Fair Tickets. 


ALL FOR ONE DOLLAR!! 


De Soto Stamp & Coin Co. 
105 No. Clark St., Room 126, CHICAGO 
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Printing Problem, 


(Continued from page 20) 


the printing is acceptable, but at times 
would strike a dozen sheets or 50 which 
would come through as sample B, which 
did show the sanded pitted appe 
particularly on the solids. 

We are interested in knowing the red: 


son for this variation. 
A Variation of coverage with the gold 

* ink is due to the nature of you 
paper stock. Some of this may be a little 
thin in the coating and the clay used in 
the coating undoubtedly does not lie uni. 
formly. The hard particles of the clay 
probably adhere to the sheet but they are 
too hard to lift the ink from your plate, 

While you cannot entirely relieve this 
situation without a change of stock, we 
do believe that you could reduce the num. 
ber of poorly printed sheets by using a 
trifle more varnish and possibly a slightly 
heavier varnish when mixing your gold 
ink. By resorting to this you probably 
could salvage some of the sheets that you 
probably at present are discarding. 

If you are mixing this gold ink your. 
self, you should mix the varnish and pow. 
der together until you have made a paste, 
well mixed, and then to this add varnish 
until you get the liquid consistency de- 
sired. If you try to mix both ingredients 
together in their proper proportions, you 
will not get a good mixture and the best 
value from the effect of the varnish. 
Gold ink, as you know, is prone to pile 
and accurate roller setting is essential. 
Incidentally, you will use as few rollers 
as possible with the setting of them con- 
siderably lighter than for printing with 
regular inks. Your samples indicate 
roller scuffing on the edge of the plate, 
which means that your rollers are set 
down too hard. 


arance, 





We invite comment and opinions on these 
as well as the metallic ink problems dis- 
cussed in the Paper Problems department 
beginning on page 22 of this issue.—Ed. 
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Composing ¢ POSTAGE PREPAID 
Problems FOR THIS M & H 


(Continued from page 16) 

machine itself —and this is not usually 
learned overnight, but has to sort of 
“seep” in. Practically every really capable 
machine operator was a competent hand 
man before he became an operator. Ap- 
ply yourself to the work of learning 
something of composing room technique 
frst, and then, if you really have it in 
you to become a printer, you will be so 
interested in the entire art of printing 
that you may not even be in a great 
hurry to learn the machine at all. A reg- 
ular apprenticeship is still advisable. 


Type for Offset 

Q Our plant has just installed an off- 

* set press and is doing a consider- 
able amount of work formerly handled on 
letter-presses on the new lithographic 
machine. The man in charge of the off- 
set outfit is quite insistent on having the 
type which he wants to photograph set 
larger, so that he can reduce it on his 
plate ready for the transfer. Is there any 
reason for this, or is it just an idiosyn- 
crasy of the camera man? — Detroit, 
Mich. 
A The same principle applies to prep- 

* aration of “copy” for offset litho- 
gtaphic work as in art-work for the photo- 
engraver. You will note that the artist 
almost invariably makes his drawings 50 
pet cent or more larger than the finished 
engraving is to be. The process of re- 
duction refines the coarseness of the orig- 
inal drawing, and the same thing is true 
of the work of the lithographic camera 
man—he is able to get a much better 
finished result by having larger type to 
photograph down in size. I am told that 
a good plan to follow is to set pages one- 
third to one-half larger than they are to 
finally appear on the printed page. For 
instance, if approximately a 10-point 

dy type is desired in a booklet to be 
printed on the offset press, set in 14- 


HANDY FONT 
NUMBER 24 


Font consists of 25 pieces fine foundry type. 




















MACKENZIE & HARRIS, Inc. 
659 FOLSOM ST., SAN FRANCISCO 


Enclosed find ___ for which send me__ 
M & H Handy Fonts No. 24, shown above. 








Name 


Address 








City. State 
Note: We carry in stock for immediate delivery, 
twenty-three other Handy Fonts at $1.00 each. 
If interested check here _and we will mail 
descriptive circular. 
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RELIABLE ADVICE 






On Your 
STEREOTYPE PROBLEMS 


by experts will help you econ- 
omize during 1934. Duplicate 
those forms as hundreds of users 
are now doing. 

LET GEO. E. GALL TELL YOU HOW 


PRINTERS 
MAT PAPER SUPPLY CO. 


3628-30 LINCOLN AVE. CHICAGO 
Pioneers in the manufacture 
of mat molding equipment 
for the Printer 











Saw, Trim and Miter 

Speedily and 

Accurately 
with the 





cae (Oo) £7 — 
(Saw-TRinHeRy 


Quickly cuts and miters metal 
to exact length — no burred 
edges; the joints perfect—no 
waste. Has adjustable gauge 
graduated to points. Safety 
features prevent accidents. 
Rigid construction, durable, 
easy to operate; no involved 
mechanism. Saves time. 
Priced lower than any other 
saw on market. Put the C 
& G Saw Trimmer in your 
shop. 


Write today for 
complete details 
and prices. 


Milwaukee Saw Trimmer Co. 
Successors to C. & G. Mfg. Co. 
610-612 B. Clybourn St. Milwaukee, Wis. 
Nee) aN so 5 RR AES 2 


J anuary 


point type (of course enlarging the page 
size proportionately), get good reproduc 
tion proofs and submit to your offset 
photographer. This larger size proof hay 
another advantage: it is much easier t 
retouch with pencil or pen for broken 
type, and if an artist wants to letter in 
an initial letter, he can do his work het. 
ter in the enlarged size than when work. 
ing to actual size. Another tip: many 
printers find that they can make bette; 
reproduction proofs on dull-coated book 
paper than on regular enamelled paper, 


Paper Stock 


Accounting 
(Continued from page 8) 

From experience and contact with hun. 
dreds of printers, I believe the card file 
best. An ordinary wood or steel file is 
used —or to make it inexpensive, an 
empty No. 6% envelope box. For sim. 
plicity in indexing a dozen blank card 
guides is suggested and classified the same 
as the latest price books, book papers, 
coated books, bonds, etc. In the bonds 


classification, for example, the cards will 


be filed as follows: 


Bonds: 
Alpha Bond, 16 lb. Canary 17x22 
16 lb. Pink =17x22 
16 lb. White 17x22 
16 lb. White 19x24 
20 Ib. Canary 17x22 
20 lb. White 17x22 


A separate card is made, first, for the 
brand name of the paper in alphabetical 
arrangement; second, for the basis weight 
of the papér in numerical sequence; 
third, by color in alphabetical order; 
fourth, size sheets in consecutive squate 
inch order. 

On page 8 is the form suggested. 
“To stock” columns have listed new put: 


chases of paper added to stock; “To cut 


ter,” sheets sent to cutter to fill job te 
: « 
quirements; and the last columns “Bal. 
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ance” gives instantly the number of 
sheets and value of stock. 

A fixed charge, at least ten percent, 
should be added to the cost record of the 
individual job for handling. Waste strips 
large enough for miscellaneous future or- 
ders should be wrapped and plainly 
marked on the outside. A separate card 
may be kept for each of such stock. 
Fifty per cent of former value may be 
used as a base for job record computa- 


tions. 


Deep Etch Process 
(Continued from page 14) 
mersed in hot water and scrubbed with a 


stiff brush. 

When all traces of the sensitized glue 
have been removed, the plate is ready for 
the final etch with White Etch, or any 
other in regular use. 

This process is especially adapted for 
transferring type matter as the image is 
not smashed as is the case with regular 
hand transfer methods. The deep etch- 
ing of the plate also yields longer runs 
and sharper impressions. 

We sincerely hope that our skeptical 
reader will be converted by this short 
description of the process. 





O’Connell Appointed 


C. B. Nelson of C. B. Nelson & Co., 
727 S. Dearborn Street, Chicago, manu- 
facturers of Cost Cutter Saws, announces 
the appointment of Wm. J. O’Connell as 
Manager of Sales. 





Office Equipment at 50% Discount 


Thoroughly re-manufactured Typewriters, 
Duplicators, Multigraphs, Adding Machines, 
Checkwriters or any other Office Device or 
Supplies from 25% to 50% less than the 
new price. They work, look and are guar- 
anteed as new for one year. 


Pruitt 


INC. 
Suite 500, 190 N. LaSalle St., Chicago, I11. 














Basol 
Products 


for the 


Offset Printer 





ANNOUNCING 
« 
The New 


Deep Etched Plates 
DIRECT from 


Negative 











We Supply Chemicals for 


DOT ETCH 
DEEP ETCH 
HIGH ETCH 
PHOTO LAC 


Let Us Solve Your 
Offset Problems. 


Send for Free Booklet on Modern 
Photo Lithography 


BASSIST PROCESS 
LABORATORIES 


6688 South Dearborn Street 
Chicago 
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Mid-West Equipment 
Association 
Members of the Mid-West Printing 


Equipment Association wish to call atten- 
tion of the printing field to the “wan- 
dering machinists” and “tool bag me- 
chanics” who, representing themselves as 
being connected with printing machinery 
concerns, victimize printers throughout 
the Middle West, obtaining small jobs 
and receiving cash payments therefor. 

Many printers have complained that 
equipment has been damaged by the tink- 
ering of these “wandering machinists” 
and tools and small equipment stolen. 
The M. P. E. A. points out that it pays 
to know with whom you are dealing. 
M. P. E. A. members hire skilled me- 
chanics with years of experience and are 
always willing to make good on any job 
which they do. The printer cannot afford 
to take a chance. 

Members of the Mid-West Printing 
Equipment Association charge at least 
$2.25 per hour and stand back of their 
work. The Association suggests that for 
responsible service, get in touch with one 
of their members. Firms having shops 
and doing repair work are as follows: 
Chicago — Advance Printers Machine 
Shop, American Printers Machine Co., 
American Type Founders Sales Co., An- 
derson Bros., Chicago Printers Machine 
Works, J. D. Hennigan Co., Gust C. 


Holm, G. T. Hultman Co., Ideal Print. 
ing Press Repair Shop, C. H. L’Homme. 
dieu, Midwest Printers Machine Works, 
Printers Machine Corp., Chas. N. Stevens 
Co., Stolp-Gore Co., The Wanner Co. 
Cleveland —M. L. Abrams Co., Allied 
Printing & Binding Machinery Co., Turn- 
er Type Founders Co.; Denver —A. E. 
Heinsohn; Des Moines—Des Moines 
Printers Exchange; Detroit — Printers 
Machinery & Supply Co., Turner Type 
Founders Co.; Kansas City, Mo. — Cor. 
nell & Everett, Inland Supply Co., Thos. 
L. Siebenthaler, Seth Thornton & Co.; 
Memphis — James H. Holt Co.; Mil. 
waukee — Printers Service Co.; Minne- 
apolis — W. W. Latta, P. G. Manders 
Co.; Omaha — Omaha Printers Supply 
Co.; St. Louis — Pavyer Printing Ma- 
chine Works, Printers Supply Co.; St. 
Paul — C. I. Johnson Mfg. Co. 


Warning 
G. E. Kleindinst of Coldwater, Mich- 


igan, writes us that we ought to warn our 
printer readers in the Middle West 
against a well dressed man who poses as 
a representative of a bank supply house. 
This man usually calls when the proprie- 
tor is out. He tells the printer's clerk 
that he has a contract to furnish the sup- 
plies for opening a closed bank in a 
nearby town. Starting this way, he goes 
on to say that he has not had time to 
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‘s supplies and that it is neces- HARRIS 
ee checks and bank § 
to get some checks and bank forms 
al eHe then requests samples of ASSEM BL ER CONTROL 
¥ h ke th (Patented) 
Hank checks so that “% nag a : em 
with the officers of the banks for a 
aah ib oe ofthe banks r= | Foy TINOTYPES 
Issues Idea Book 
Mid-States Gummed Paper Co., 2433 
South Damen Avenue, Chicago, has just 
issued a brand new 64-page idea book 
110 New Gummed Paper Suggestions.” 
The book itself is printed in 3 colors and 
profusely illustrated. It presents a wide 
variety of actual, everyday, as well as 
unusual, uses for gummed labels, seals 
tint. and posters. We feel certain that the 
1me- ideas are just the type that most of our 
atks, readers are looking for. : 
vens Published for the use of printers 
Co,; throughout the country, the new book is Showing installation on Linotype. Slide 
llied a modernized sequel to “110 Uses for ies pacidien: stele 4m ecemabis Tine. 
urn- Mid-States Really Flat Gummed Papers” POSITIVE— 
 E. —ariginally printed in 1927 and run to This control will positively eliminate: 
ine ce 
a — Transpositions 
‘ype Jumping and jiggling of assembler 
Cor. slide 
hos. Adjusting of brakes 
Co.; Replacing of brake shoes and as- 
: NEW : : 
Mil. ee es cade sembler slides a) 
ane. SUGGESTIONS And all the other tantalizing and 
ders irritating things caused by in- 
»ply adequate control of assembler 
Ma- slide. 
St. Simple, efficient, economical— 
You will be impressed by the simplicity of 
this control. All parts are well made and 
finished. They fit properly and are very easy to 
install. Adjustments are few and not intri- 
cate. When once set further attention is 
ich three editions (130 000 copies) by pop- unnecessary. Maintenance is cut to almost 
our ular demand . nothing. 
est The book contains several blank pages Satisfaction Guaranteed— 
as for which d id i For a limited time we will ship these con- 
i which new gummed paper ideas in trols on 15 days’ approval. After you see and 
= the form of outstanding labels, seals and use them you will agree with us that they are 
otk book will be sent out to owners of the High in Value—Low in Price 
we from time to time. Take advantage of this offer NOW, order 
: verge Knabe, sales promotion man- thru your dealer or direct from 
| ager of the company, will, we are sure, ‘ 
pe gladly send a copy of the book to any of R-H-M Appliance « Supply Co. 


Witte 


our readers requesting it. 


723 First Street 


Detroit, Mich. 
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| cAutomatic Jogger 


for interleaving 
single sheets 





Carries Our Guarantee 


Tear out this ad and pin to your letterhead 
for descriptive literature. 


STOLP-GORE COMPANY 
710-712 W. Jackson Blvd CHICAGO 











| 
| 













INCH | 75¢ M 

INCH | 75¢ 
INCH | 85c |50cM 
INCH | 95¢ |60cM 
AND SILVER 








New Harris Press 


Harris-Seybold-Potter Company ap 
nounces a new 20x26 two-color high. 
speed flatbed press which includes pm 
new and basic improvements, It will a 
a form locked in the chase, centered, 
214"x28%" and a form locked on th 
bed, 214"x29%”. There are many : 
tures on this press which are of vita 
interest to printers by reason of their im. 
portance in production. Some of they 











features are: an improved Harris auto. 
matic suction pile feeder; a three point 
register; a simplified balanced bed mo. 
tion; ball and anti-friction bearings; an 
automatic oiling system; the four form 
roller distribution; special mounting of 
impression and transfer cylinder gears; 
improved jogger type delivery. Ease of 
operation, accessibility, safety features, 
and positive automatic throw-offs are 
other features, which, together cause Hat- 
ris-Seybold-Potter to claim this to be the 
finest high-speed automatic two-color 
flatbed press ever constructed. 


Beckett Official Dies 


Frank J. Becker, Secretary-Treasurer | 


of The Beckett Paper Company, died 
suddenly at his home in Hamilton, Ohio, 
on January 2. 
Mr. Becker was associated with The 
Beckett Paper Company since 1907. 
He steadily advanced in the service 


of the Beckett company and became a — 


director and officer of the company in 
1918. For the last fifteen years of his 
life he was in exclusive charge of the 
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oder and service department and became 
ly known to the paper trade in 
rts of the country. 
Mr. Becker was 60 years old and leaves 
, widow, one son and two daughters. 
Excellent Brochure Ready 
The American Asphalt Paint Co., 
maker of Valdura Products, announces 
that its new brochure Color and Pro- 
ection” is now ready for distribution. 





This is a book of authentic water-color 
illustrations of “A Century of Progress.” 

Having been awarded the contract to 
furnish and apply the paint for all major 
World’s Fair buildings (inside and out- 
side), this company is especially interested 
in making its book an authentic record 
of the progress of color in industry. 

The Fair Management has credited this 
book as being the only reproduction of 
the genuine flat color effects as designed 
by the late Joseph Urban. It is printed 
in 13 water-colors, silver and gold and 
contains 35 of the finest reproductions of 
the actual buildings and actual colors yet 
created, 

The plates were made by the Process 
Rubber Plate Co., Chicago. 

You can obtain a copy of this beauti- 
ful 16 page souvenir book free by writing, 
on your company letterhead, to the Amer- 
ican Asphalt Paint Co., 43 E. Ohio Street, 
Chicago, Illinois. 

Vorwerk Appointed 

Robt. W. Vorwerk has been appointed 

manager of the newly opened Chicago 


ofice of the Heidelberg Printing Ma- 
chinery Co. at 622 S. Dearborn Street. 


NOW — you 


can do form 
printing at 
A REAL PROFIT 





with the 


WELLS Cross RULE 
FORM MACHINE 


Printed form work is exceptionally 
profitable to the printer who has 
a Wells Cross Rule Form Machine 
in his shop. No matter how com- 
plicated the form may be, this 
machine saves up to 100% in com- 
position and make-ready time and 
65% in metal. 


The Wells Machine is extremely 
simple to operate. With it, you 
can duplicate a printed form or 
compose directly from pencil or 
pen ruled copy. There is no 
mark-up or careful figuring re- 
quired. Any kind of rule can be 
used—brass, Monotype, foundry or 
Elrod. Any kind of type can be 
used—foundry, Monotype or Lino- 
type. A ‘‘Wells-Made’”’ form can’t 
pi. When assembied, the rules in- 
terlock snugly and rigidly so that 
they can be handled like a cut. 


Investigate this new machine that 
is revolutionizing form printing. 
Your request brings complete in- 
formation immediately. 


WELLS & COMPANY 


536 South Clark Street 
| CHICAGO, ILLINOIS 
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The Administration’s Alphabet 
The Chicago Herald and Examiner in 


its issue of December 31st printed a list 
explaining the a, b, c of the boards, corps 
and administrations at Washington. For 
the benefit of our readers, we are here re- 
printing this list: 

AAA — Agricultural Adjustment Ad- 
ministration. 

CAB — Consumers’ Advisory Board. 

CC — Consumers’ Council. 

CCC — Civilian Conservation Corps. 

CCC — Commodity Credit Corpora- 
tion. 

CSB — Central Statistical Board. 

CWA — Civil Works Administration. 

EC — Executive Council. 

ECPC — Executive Commercial Policy 
Committee. 

EHFA — Electrical Home and Farm 
Authority. 

FACA — Federal Alcohol Control Ad- 
ministration. 

FCA —Farm Credit Administration. 

FCT — Office of Federal Co-ordinator 


of Transportation. 


FDIC — Federal Deposit Insurance 
Corporation. 

FERA — Federal Emergency Relief 
Administration. 


FHLBB — Federal Home Loan Bank 
Board. 


oun. January 

FSRC — Federal Surplus Relief Cop. 
poration. 
_GSC— Grain Stabilization Corpora, 
tion. 

HOLC — Home Owners’ Loan Cop. 
poration. 

IAB — Industrial Advisory Board, 

IBRT — Interdepartmental Board op 
Reciprocal Treaties. 

ITPC — Interdepartmental Trade Pg. 
icy Committee. 

LAB—Labor Advisory Board. 

NCB — National Compliance Board, 

NEC — National Emergency Council. 
‘ NIRA — National Industrial Recovery 

cc. 

NIRB — National Industrial Recovery 
Board. 

NLB — National Labor Board. 

NPB — National Planning Board, 

NRA — National Recovery Adminis. 
tration. 

PWA — Public 
tion. 

PWEHC — Public Works Emergency 
Housing Corporation. 

SAB — Science Advisory Board. 

SBPW —Special Board of Public 
Works. 

SRB — State Recovery Board. 

TCFT — Temporary Committee on 
Foreign Trade. 


TVA — Tennessee Valley Authority, 


Works Administra. 











Three Bronzers—26”—28”—36” 


3—214 x 4’s 6—6 x 10’s 








THE OWEN CARD PUBLISHING COMPANY 
OF ELMIRA, NEW YORK 


offers for sale at great sacrifices and subject to prior 

sale the following equipment all in perfect condition: 
141% x 22 Chandler & Price Units with C. & P. Automatic Feeders 
12x 18 Chandler & Price Press, Hand Feed 


12x18 Chandler & Price Press with Miller Feeder 
13% x19 Miller High Speed Press 


J. T. Wright Paper Drill with 29 Drills 
J. H. Day Ink Grinding and Mixing Machine 


STEEL DIE STAMPING PRESSES 


Spraying Outfit with 6 Booths, Compressors and Tanks 
Revolater Company Lift Hoist, 750 pounds capacity : 
International Clock Company Dial Clock, 100 numbers with cabinet 


40” Seybold Paper Cutter 
36” Kidder Paper Slitter 


4—%7 x 11’s 4—8 x 12’s 
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Latest on Code 


Information comes to us, just as 
we go to press, that it is very likely 
the Printers’ Code will be signed in 
Washington today, January 12th. We 
shall give our readers a story on the 
signed Code in the next issue of the 
Graphic Arts Monthly. 

The Code for the photoengraving 
industry has been. signed by the Pres- 
ident, and went into effect on Janu- 
ary Ist. The electrotyping and stere- 
otyping Codes also have been signed 
and put into effect. 


1934 Penrose’s Annual 


Each year we look forward to receiv- 
ing our copy of Penrose’s Annual. Owing 
to the death recently of William P. 
Gamble, its editor for thirty years, we 
wondered with misgiving what would be 
the fate of the Annual. 

The 1934 copy that has just come to 
us assured us that the excellent work 
done by Mr. Gamble will be carried on. 
Its present editor, R. B. Fishenden, M. 
Sc. (Tech.) F. R. P. S., has done an ex- 
cellent work. Among the contributors to 
the interesting contents is our own L. W. 
Claybourn with a paper on “Precision 
Printing Standards.” 


Books about Bookmaking 


Columbia Uhniversity Press, 2960 
Broadway, New York City, has just pub- 
lished 50 Books About Book Making. 
This is an excellent bibliography of works 
devoted to book making. The titles are 
classified under headings such as Origin 
of the Book; Writing and Lettering; 
Printing; History and Modern Trends; 
Printing Practice; Printing Types and 
Decoration; Illustration; | Bookbinding 
and Paper Making and Book Making 
Periodicals, 





Are you in need of a bargain in equipment? 


If so, run through our Classified Advertising 
ection, 








Check Up... 


Those stripping jobs, though limited in 
quantity, can be done economically on 
a Brackett Stripping Machine. 


Stripping by hand is slow, expensive 
and lacking in uniformity and appear- 
ance. Do this work on a Brackett Strip- 
per and secure smooth, tight and at- 
tractive results. Production is equal to 
twelve to fifteen hand strippers. Three 
to five minutes required to set up for 
each job. 


Brackett Stripping Machines apply cloth 
or paper tape around the back on all 
classes of work from a single sheet of 
paper up to 2” thick. Tape, paper or 
cloth material can be applied flat 34” 
to 9” wide. Machine applies glue to 
ungummed material if desired. 


Other models score and form tagboard 
Sales Book Covers, score, paste and 
fold Double Top File Envelopes and 
other filing supply products. 

Brackett Strippers are made in several 
models and sizes at attractive prices, so 
you can secure just the machine for your 
particular needs. 


The Brackett Stripping 
Machine Company 


Factory: Topeka, Kansas 
108 W. Harrison St., Chicago, Illinois 
277 Broadway, New York City, N. Y. 
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W. F. Hall Advertises 


Considerable interest has been shown 
in advertising inserted in several national 
popular publications by the W. F. Hall 
Printing Company of Chicago and New 
York. The interesting feature of this 
advertising campaign is that the W. F. 
Hall Company devotes its message in 
each case to an attempt to improve the 
advertising situation as far as publica- 
tions are concerned. The copy is nat- 
urally directed at advertising and agency 
executives and seeks to correct a situation 
due to competitive selling on the part of 
publications. The publication Advertis- 
ing and Selling recently made the remark 
that “Hall men are telling magazine pub- 
lishers their real competition is not with 
each other but with the other media 
which have reduced the magazines’ per- 
centage of appropriations.” The layout, 
illustrations and type are excellent. 


Wood Type Folder 


The American Wood Type Mfg. Co., 
270 Lafayette St., New York City, has 
issued a new specimen folder No. 3B. 
It contains complete showings of four of 
the newest styles. The type faces shown 
are made in all sizes from 4 to 100 picas, 
and are sold in fonts or sorts. A copy 
of the folder may be had upon request. 


Pressroom Service 


Chas. F. Behrens, who has spent the 
best part of his life in solving pressroom 
and ink problems, announces a complete 


January 9 
service in the Chicago district to the | 
printer who is striving to improve his 
presswork and make his work more prof 
itable. This service is announced » 
Behrens’ Pressroom Service at 73] Wer 
Cermak Road, Chicago. Mr. Behrens 
states that the ideas his company Uses are 
practical and guaranteed to obtain th 
best results in the least possible time, His 
service also is well fitted to solve prob. 
~~ relative to printing with metal, 
inks. 


Book on Advertising 


“Tested Advertising Methods” isa ney 
book written by John Caples and pub. 
lished by Harper & Bros., 49 East 33r4 
Street, New York City. This should 


an invaluable book to advertising minde| — 


men who desire hardboiled facts that have 
been tested by experiment and proved by 
sales in connection with advertising today, 
Mr. Caples has given little space to the. 
ories, conjectures and prejudices but tel 
what scientific testing has proven about 
the planning of campaigns, the choosing 
of copy appeals and the writing of head. 
lines and the making of layouts. 


“Wings to Words” 


The Rapid Electrotype Company of © 
Cincinnati issues a very attractively bound | 
book entitled “Wings to Words.” Itis | 
very well illustrated and should be of in- | 
terest to the printer seeking to know mote | 


about the processes connected with the 
making of electrotypes, mats, nickeltypes 
and aluminotypes. 
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CALENDAR AND ALMANAC, 


PLATES NOW READY 


money by using Franklin Ready-to-Print Plates. 


] All Calendar and Almanac 


sizes to choose from—send 25c for catalog. Write for information 
about our syndicate almanac service for small issues. FRANKLIN 
COLORTYPE CO., 808 W. Van Buren, CHICAGO. Haymarket 1000 
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® users will save time and 
300 styles and | 
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These hotels are recommended as Graphic Arts Headquarters 











BALTIMORE, MARYLAND 
LORD BALTIMORE HOTEL 


Walter L. Jackson, Managing Director 
Baltimore and Hanover Sts. 
700 rooms Rates from $3.00 


CHATTANOOGA. TENNESSEE 
HOTEL PATTEN 


John E. Lovell, Manager 
Coffee Shop and Dining Room 
Food at Popular Prices 
Rates from $2.00 








410 outside rooms 


CLEVELAND, OHIO 
THE CARTER HOTEL 
Folsom B. Taylor, Managing Director 


Prospect near E. Nint 
600 rooms Rates from $2.50 


DENVER, COLORADO 
HOTEL SHIRLEY-SAVOY 


E. C. Bennett, Manager 
Broadway at 17th St. 
Rates from $1.50 








400 rooms 


INDIANAPOLIS, INDIANA 
HOTEL LOCKERBIE 


Arthur Zink, Managing Director 
121 S. Illinois St. 
Rates from $2.00 





200 rooms 


LOUISVILLE, KENTUCKY 
THE SEELBACH 


John S. Brannin, Manager 
Walnut and Fourth Sts. 
Rates from $1.50 





500 rooms 


MILWAUKEE, WISCONSIN 


HOTEL PLANKINTON 
J. N. Hoffman, Manager 
609.N. Plankinton Ave. 
Rates from $2.00 


MINNEAPOLIS, MINNESOTA 
ANDREWS HOTEL 


Theodore F. Stelten, Manager 
Hennepin and Fourth Sts. 
Rates from $1.50 





300 rooms 





325 rooms 











OMAHA, NEBRASKA 


HOTEL SANFORD 
Frank Gore, Manager 
1913 Farnam St. 


300 rooms Rates from $1.50 





PHILADELPHIA, PENNSYLVANIA 
HOTEL ADELPHIA 


David B. Provan, Managing Director 


Chestnut St. at 13th 
400 rooms Rates from $3.00 


PITTSBURGH, PENNSYLVANIA 
ROOSEVELT HOTEL 


Francis W. Parke, Manager 


Center of Triangle 
Rates from $2.50 





600 rooms 


PORTLAND, OREGON 
HEATHMAN HOTELS 


Harry E. Heathman, Manager 
Park at Salmon Broadway at Salmon 
300 rooms Rates from $2.00 








ST. LOUIS, MISSOURI 
HOTEL MELBOURNE 


O. P. Greathouse, Manager 
Lindell Blvd. at Grand Ave. 
400 rooms Rates from $2.50 





SAN FRANCISCO, CALIFORNIA 
HOTEL FRANCISCAN 


Stokely Wilson, Manager 
350 Geary St. 


175 rooms Rates from $1.50 


SEATTLE, WASHINGTON 
NEW HOTEL HUNGERFORD 


Earl Hungerford, Managing Director 


Fourth & Spring Sts. 
200 rooms Rates from $2.00 
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Ulassitied Advertisin 


The rate for advertising under this head- 
ing is $1.00 per agate line per inser- 


tion. 


Average five words to the line. 








ADVERTISING 


BUSINESS OPPORTUNITIES 





A BRAND NEW advertising service for the 
printer. Real, live, modern copy, layouts 
and cuts. Write for details and our special 
offer. Theodore T. Jonas, 168 West 94th 
St., New York. 
AIR CONDITIONING 

HUMIDIFYING — Cooling — Drving. Engi- 
neered properly and economically installed. 


Write for illustra.ed pamphlet. B. Offen & 
Co., 608 S. Dearborn St., Chicago. 























SMALL JOB PLANT. Good proposition, 


Reasonable. 10 S. Water St. Fort Atkin. 
son, Wis. 








CALENDAR PADS 
THE SULLIVAN PRINTING WORKS Com. 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio. Calendar pads now ready for ship- 
ment; the best and cheapest on the market; 
write "for sample books and prices. 


COMMENCEMENT INVITATIONS 





























ART COMMENCEMENT INVITATIONS and 
CATALOG showing thousands of ready Other engraved stationery. Samples with 
made cuts; it is free; write today. Cobb go to printers. Siegrist Engraving 
Shinn, 40 Jackson Place, Indianapolis. , Hay es Bldg., Kansas City, Mo. 
ART CALENDARS, ETC. COMMERCIAL STOCK CUTS 
ART CALENDARS for year 1935. Fans [YPEPS--FREE CATALOG of Art and 
for 1934. For printers only. Samples Commercial Stock Cuts if requested on 


are now ready. Write for prices on samples. 
Henry Tirrill & Company, Inc., 2217 Lucas 
Ave., St. Louis, Mo. 


BROADSIDE SEALING MACHINES 


THE SPEEDISEALER seals 9,000 pieces 


per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 


BRONZING MACHINES 


STRAIGHTLINE BRONZER hooks onto any 
modern printing or lithographic press. Send 
for yy circular. C. B. Henschel 
Mfg. Co., 229 W. Mineral St., Milwaukee. 


BUSINESS CARDS 


45ec PER M—Wedding Invitations 90c per 
100 sets. Does your paper dealer carry our 
complete line? If not, have him write for 
particulars. SPENCER PAPER C0O., 661 
BROADWAY, BROOKLYN, N. Y. 

PROCESS EMBOSSED, priced to the trade 
only, $1.50 per thousand plus 20c del. 


Cash with order. National Graphic Arts, 
224 W. Superior St., Chicago. 
































business letterhead. Horace P. Brouillet 
Syndicate, 30 E. Sup. St., Duluth, Minn. 
“A CUT FOR EVERY THOUGHT.” Send 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 
ELECTROTYPE STOCK CUTS, Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles, Calif. 


DECKLE EDGING MACHINES 


BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
Co., Box 4X, Norwich, Conn. 


EASELS AND GUMMED SEALS 


EASELS FOR WINDOW AND COUNTER 
ecards. Seals in var. col. for sealing folders, 
etc. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 


ENGRAVERS 


WAX ENGRAVINGS, Finest Quality-Econ- 
omy in ruled forms or charts. W. J. Lewis, 



































Inc., 1213 W. Third St., Cleveland, Ohio. 





WE Pay CASH 


Jor GOLD RUDDERS, SILVERWASTE, HYPO SOLUTION 





THOMAS J. 


DEE& CO. 


PRECIOUS METAL REFINERS 
55 E.WASHINGTON ST. 
CHICAGO 
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CYLINDER PRESSES 


olor Miehles 56-62-65-70. 
~? Color Miehles—all sizes. 
Babeock and Premiers. 
No. 4 Miehle Automatic Unit. 
Note: Feeders and extension de- 
liveries for above machines if 
desired. 


Miehle Verticals. 


10xi5 and 12x18 


Style B and No. 2 Kellys. 
Miller Simplex and Major. 


14x22 Laureate and Colts Arm- 
ory. Open jobbers all sizes. 


—ANTICIPATE YOUR NEEDS! 
Buy Now From Our Rebuilt Stock 


PRESSES AND EQUIPMENT 


We offer for immediate delivery: 


AUTOMATICS and PLATENS CUTTERS and Miscellaneous 


30” to 50” Power Cutters—all 
standard makes. 

Stitchers 

Folders 

Composing Room Equipment. 
Patent Base. 


Kluge Units. 


1—No. 4-4R Miehle Automatic Unit Swing Back 


Special; ,_, 


Feeder—like new. 
0'' Two Color Miehles, Suction Feeders 


and Extension Deliveries. 


Write, Phone or Wire—Today! 


HOOD-FALCO CORPORATION 


Boston Office: 


420 Atlantic Ave. 
Tel. Walker 1554 Tel. Hancock 3115 


Chicago Office: 
608 S. Dearborn St. 
Tel. Harrison 5643 


New York Office: 
225 Varick St. 


FIRST SEE iF 
HOOD 


FALCO 


HAS 











EQUIPMENT FOR SALE 


PLANTS Bought—sold 


Liquidated 
Midwest Printers’ Machinery Works, 610 
Federal St., Chicago, Ill. 


FOR SALE—2 Model 5 Linotypes, also 
Model 8 and 14; New Linotype Magazines, 
$125.00; Ludlow Type Caster with electric 
melting pot; Monotype Material Making 
Machine; Stokes & Smith Gluers; Bundling 
Machines; fine values in rebuilt lever Paper 
Cutters, 19” to 30”; Miller Automatic 
High Speed Press; All sizes Chandler & 
Price Job Presses with Miller Feeders; 14x 
22 Universal Jobber, $300.00 with motor, 
all overhauled; Steel Make-up Tables and 
Type Cabinets; High Serial 4-0 Miehle, 
46x62 bed; 22x30 Harris Offset with fric- 
tion feed; 28x42 Harris Offset with suction 
feed; 36x48 Harris Offset. Transfer presses, 
all sizes. Write for latest Broadcaster giv- 
ing complete list. Thomas W. Hall Com- 
pany, 1071 Sixth Ave., New York City. 


NEW FDRY. TYPE complete fonts 25a-50a 
6 pt., $1.25; 8 pt. $1.65; 10 pt. $2.60; 
12 pt. $3.30; 14 pt. to 36 pt. special 
prices. 4 fts. Copp Plate Gothic, 6 pt. 1-2- 
3-4, $2. 4 fts. Cop. Pl. Gothic, 12 pt., 
1-2-3-4, $2.50. Rebuilt Hand Presses, 50% 
off list price. New Catalog Type Faces sent 
free. Dept. 9, RULEX TYPE CORP., 549 
8. Wells, Chicago. 











EQUIPMENT FOR SALE 





FOR SALE—Pony Miehle Press bed size 
26x34; No. 1 Miehle bed size 39x53, 4 
roller press and has both deliveries. A good 
newspaper and job press will take 4 pages 
7 col. 13 ems News sheet. 33x48 Miehle, a 
2 roller press with both deliveries. 8x12 
N. S. C&P Press; 10x15 N. S. C&P Press; 
12x18 N. S. C&P Press; 8x12 N. S. Miller 
Units; 10x15 N. S. Miller Units; 12x18 
N. S. Miller Units; No. 43—3 roller Opti- 
mus Press; 28x39—2 roller Optimus Press. 
Above equipment all thoroughly rebuilt and 
guaranteed in every way. PRINTERS MA- 
CHINERY CORPORATION, 410 S. Clinton 
St., Chicago. 


HARRIS E-G CHURCH ENVELOPE 





Press. Rebuilt and guaranteed. Com- 
pletely equipped with new numbering 
heads, dating chains and slugs. Reason- 


ably priced. Konecky Bros. Inc., 21 East 
4th St., New York. 





CUTTING and Creasing Press—Converted 
5/0—46x65 Miehle equipped with hardened 
and ground steel jacket all thoroughly re- 
built and guaranteed. Press on our own floor 
ready for delivery. It can also be operated 
for inspection at any time. Priced very low 
for quick disposal. PRINTERS MACHINERY 
CORPORATION, 410 S. Clinton St., Chgo. 
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EQUIPMENT FOR SALE 


January 
as 


EQUIPMENT FOR SALE 





MAKE YOUR OWN BIG TYPE—Mats of 
Gothics, Coopers, 6 to 24 line, $1.50 up. 
Send for specimen sheet. Compton Print- 
ing Co., Compton, Calif. 


LARGEST ASSORTMENT of Overhauled 
and Guaranteed Printing and Bookbinders’ 
Machinery. Over 300 in stock for imme- 
diate delivery. Established 32 years. Hoff- 
mann Machinery Co., 112 East 13th St., 
New York, N. Y. 

REBUILT HARRIS Automatic Presses. All 
models and sizes, single and two colors 
available. Presses converted for special- 
ties. Several sizes Offset Presses on hand. 
Konecky Bros., Inc., 21 East 4th St., N. Y. 











BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
121%4x19 Colt’s Armory, 10x15 New Series 
Miller. Bargains. Cash or terms. E. G. 
Ryan, 727 S. Dearborn St., Chicago 


EMBOSSOGRAPH MACHINES one 14” and 
one 20” complece with Dusting Equipment 
and A.C. Motor. Bargain. Northern Ma- 
chine works, Marshall & Jefferson Sts., 
Phila., Pa. 


FOR SALE—Mat Rolling Press and Miller 
Bench Saw Trimmer. Guaranteed—in ex- 
cellent shape. Terms if desired. J. Wil- 
liams, 2872 Romana Place, Cincinnati, O. 


OFFSET PHOTOGRAPHIC, photo engrav- 
ing, electrotyping, stereotyping equipment. 
Compleie plant or any part. Miles Machin- 
ery Co., 482 W. Broadway, New York City. 
POWER PAPER CUTTERS, Gordon and 
Colts Presses, Colts Cutter & Creaser 26x38 
—20x30. Cyl. presses, all sizes. American 
Ptrs. Mach. Ce., 12 S. Clinton St., Chicago. 


TYPE—Printing Equipment, used and new 
Machinery. Large stock, quick service, 
convenient, low prices. Free _ catalog. 
Missouri-Central Type Fdry., Wichita, Kan. 
CASTING BOXES—Saws—Saw Trimmers 
—Routers rebuilt. Guaranteed. Terms. 
Prices will be increased shortly. Hurry. 
Johnson Roller Rack Co., Kalamazoo, Mich. 


STITCHERS. No. 4 Boston %” capacity 
stitcher. Latham No. 00-20th Century 14” 
capacity with 2 heads. Thoroughly rebuilt 
and guaranteed. PRINTERS MACHINERY 
CORPORATION, 410 S. Clinton St., Chgo. 
“EISMANN REBUILT”’—M-24 Automatic 
(3), Multicolor Automatic and hand feed, 
Model 8 Linotype, 50 fonts mats, 6 extra 
magazines. 173 Lafayette Street. N. Y. 





























HARRIS PRESSES—E-1 Envelope, $400. 
and S-1 16x20 sheet, Envelope & Per- 
forator, $500. Carroll, 339 N. Gay St., 
Baltimore, Md. 


LOWER split magazine like new $55 cash. 
also nice assortment mats. The Turner 
Type Founders Co., 1729 East 22nd St., 
Cleveland, O. 








NO. 2 KELLY PRESS for sale. 


. Write Bor 
42. Kansas City, Mo. rite Box 
SHERIDAN power cutter OY A rer 
condition, low price. Ge - Excellent 


0. P. Beck 5 
N. Clark St., Chicago. Lincoln 0297. ain 








FOR SALE: Photo gelatine or Coll 
presses. Plate size 24x30 and some 


Conneaut Gravure Co., Conneaut, 0. 
POWER CUTTER, full automa 
32” complete with motor. 
McKinley, Casper, Wyo. 
LINDBLADH “L” Ruling Machine in good 
condition, Cheap. Cardoza Company, 513 
Howard Street, San Francisco, Cal. 
MIEHLE 35x50. Thoroly rebuilt, good as 
new for speed or quality. Bargain. Qhio 
Press, 650 Main St., Cincinnati. 

FOR SALE—-M 5 magazines for German 
mats, like new, $75 ea. Wm. Reid, 537 §. 
La Salle St., Chicago. 

MAGAZINES, molds, fonts, spacebands, lin. 
ers, etc., new & used, bought, sold, traded, 
Montgomery & Bacon, Towanda, Pa. 

NEW AND REBUILT Printing Machinery, 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 

2—56” MIEHLE PERFECTORS with Cross 
Feeders. A. W. Robertson, 34th St. & 8th 
Ave., New York. 

YORK Carrier air conditioner, nearly new, 
half price. F.Wanner,19 S.LaSalle, Chicago 


FOLDERS 


FOLDERS—AIll standard makes—half price 
and less. Eclipse 14x19, $185. Dexter 
22x28 four right angle folds, $285. Liberty 
17x22 demonstrator, $275. Address Box 
337, G.A.M. 


GOLD AND METALLIC INKS 


GOLD SEAL Metallic Ink will produce per- 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 
MAROHN METALLIC INKS will not rub 
offi—can be used on almost any grade of 
paper. Write for samples. Marohn Chem- 
ical Co., 1628 N. Franklin Pl., Milwaukee. 





tic Oswego 
Moore, 634 §, 















































-Color Ben Day Process 
Printing on Newsprint; 


Your Plates or Ours 
Shopping News — Cleveland, e} 
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HELP WANTED (MALE) 


SUPERINTENDENT WANTED—An experi- 
enced practical printer between 35 and 40 
‘ears old, capable of handling at least 100 
help for a well-established printing plant 
making folding boxes, displays and card- 
poard specialties. Steady position with 
good opportunity for advancement. State 
age and experience. Correspondence confi- 
dential if desired. Address Box 332, G.A.M. 








ECONOMY... ALWAYS 


JOB Pp 
BLACK DOC Lt. 


REMIT with Order-—SHIPPED PREPAID 


ECONOMY MFG. CO. 


(The Mail Order Ink House) 
608 So. Dearborn St. Chicago, Ill. 











METAL RULE 


ELROD RULE hand finished, 25c lb. Leads, 
slugs. Write for [Tlustrated Wall Chart. 
Chicago Type Founders, 553 S. Clark St., 


Chicago. 

















MIEHLE SERVICE 


MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, maintenance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct., Chgo. Har. 1980—Web. 7500. 





RUBBER ENGRAVING & MATERIAL 





Our new Readco oil resisting material 
wears longer and prints better. We also 
make Readco moulded rubber plates. 
REPUBLIC ENGRAVING & DESIGNING 
COMPANY 

311 N. Desplaines St., Chicago, Ill. 

718 Atlantic Ave., Brooklyn, N. Y. 

214 N. Sixth St., St. Louis, Mo. 

156 Second St., San Francisco, Calif. 


RULES (METAL) HAND FINISHED 














MISCELLANEOUS 


REPAIRING—AlIl kinds and makes of print- 
ing machinery. Service calls taken care of 
immediately. REBUILDING — Machinery 
fully rebuilt and guaranteed. MOVING— 
Thoroughly experienced on all printing ma- 
chinery. We employ only competent well 
trained mechanics and engineers who know 
every detail of printing equipment. We 
operate the largest and most thoroughly 
equipped machine shop of its kind in Chi- 
cago and have successfully served the print- 
ers and boxmakers since 1910. Our motto 
is: Guaranteed and Reliable Work. PRINT- 
ERS MACHINERY CORPORATION, 410 S. 
Clinton, Chicago.—WAB. 0430. 


REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. W. M. Shultz, 117 
N. Wells St., Chicago. 


MOURNING CARDS PAPER & envelopes, 
all kinds. Pales Co., 363 Canal St., New 
York City. 

















OVERLAYS 


FREE MANUAL, “How to Make Chalk 
Overlays.” The most practical method of 
halftone makeready. A. M. COLLINS MFG. 
. ag W. Columbia Ave., Philadel- 
phia, Pa. 


PLATEN PRESS GRIPPERS 


CASPER GRIPPERS reduce spoilage, in- 
crease production. Fit all presses. Write 
for details. Casper Gripper Co., 347 Bangor 
Bldg., Cleveland, Ohio. 




















IF YOU WANT QUALITY RULES, leads, 
and slugs from 1 to 36 point, write to the 
Economy Printers Products Co., 125 W. 
Harrison St., Chicago. They are Elrod cast. 


SALESBOOKS 


TAKE ORDERS for Salesbooks, Cafe 
Checks, etc. Extensive superior line; quick 
service. Easy plan; fine samples. Liberal 
discounts to responsible printers. Adams 
Bros. Factory, Topeka, Kans. 


SCHOOLS 


LEARN LINOTYPE—Home study or at 
school. World’s best system. Free catalogue. 
Easy terms. Milo Bennett School, Maumee, O. 


SITUATION WANTED 


EXPERT JOB FOLDING MACHINE op- 
erator and cutter. Will give you more pro- 
duction on your folders than you ever got 
before. Address Box 335, G.A.M. 


STEEL RULE DIES—DIE CUTTING 


WM. A. FREEDMAN Steel Rule Dies that 
satisfy. 655 6th Ave., at 21st St., New 
York. Chelsea 3-0233. 


TINT BLOCKS (WOOD) 


PRINT LIKE ZINC! — Perfect type-high. 
Made to your measure or pencil sketch at 
real savings!—American Wood Type, 270 
Lafayette, N. Y. 





















































TRADE 
LUDLOW OWNERS, I have two Roman and 
two Italic series Ludlow mats, 12 to 48 
pt. Will trade for 6 and 12 pt. Gothics, 
6 pt. mold, rule form mats, or 6-8-10 pt. 
any face. Answer Box 336, G.A.M. 











PRINTERS’ ART SERVICE 


TYPE CASTING MACHINES 





DESIGNS AND CUTS made to order. Write 
for assortment of free samples. Balda Art 
Service, Dept. 8, Oshkosh, Wis. 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, Illinois. 





64 The Graphic Arts Monthly 





TYPE-MAKEUP MATERIAL 


TYPE—Cast from Ludlow, Intertype, Lino- 
type, Monotype matrices, sizes 8 to 48 pt., 
including all modern faces. Price list and 
specimen sheet on request. Frank Mitchell, 
323 W. 37th St., New York City. 


TYPE MOLDS 


MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger Type 
Founders Engineer, 859 N. Franklin St., 
Chicago. 




















WANTED 


WE BUY FOR CASH—Pictures, Novelties, 
Post Cards, Blotters, Discontinued Lines, 
Paper Stocks, Books, Sheet Music, Premi- 
ums, Valentines, over-runs, or other mer- 
chandise which may be difficult to dispose. 
Submit samples and quantities with lowest 
cash price acceptable. Quick action. 
Fantus, 525 S. Dearborn St., Chicago. 


WANTED: Pony Miehle with Suction Pile 
Feeder and Extension Delivery, also Exten- 
sion Delivery and Suction Pile Feeder for 
No. 3 Miehle. The Universal Specialties 
Corp., 1975 E. 65th St., Cleveland, Ohio. 











WANTED—Monotype composition machine, 
late model. Thompson Typecaster, Giant 
Caster and Late Model Vandercook Proof 
Press. Address Box 325, G. A. M. 





WILL PAY CASH for hand lever paper cut- 


ters. Advise full details. The Turner Type 
Founders Co., 1729 East 22nd St., Cleve- 
land, O. 


THOMPSON TYPE CASTER equipped with 
molds for Monotype mats State lowest cash 
price. Address Box 338, G.A.M. 


WANTED: Bufium Card Press. 
dition. Price must be low. 
Box 208, Salem, Mass. 


WANTED TO BUY—About two man print- 
ing shop; state equipment and price. Ad- 
dress Box 334, G.A.M. 

WANTED: &x12 Gordons. 
117 W. Pearl, Cincinnati. 


WANTED—Magazines for Models 5, 8, 14 
Linotypes. Address Box No. 333, G.A.M. 


WIRE 


WIRE for stitching — Uniform gauge — 
proper temper—Quality guaranteed. The 
Seneca Wire & Mfg. Co., Fostoria, Ohio. 


WOOD TYPE 


NEW STYLES similar to Girder, Futura 
and Neuland—also over 250 stock faces in 
all sizes to 100 picas. ‘‘Largest Producers 
of Wood Type in the East.’’ American 
Wood Type, 270 Lafayette St., N. Y. 


LARGE STOCK sorts, fonts. Catalogue 
FREE. Acme Wood Type Co., 41 Beekman 
St... N. 2. ©. 








State Con- 
Cassino Press, 








Ida Mae Shop, 





























Get Your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNDRY 
Type — Economy Quads — Brass Rule 
New Address: 320 S. Jefferson, Chicago 
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ODAY 


e 
Value is more important than 
ever before. 
% 


Value is the relation between 
quality of performance and 
price. 


® 
Champion papers offer the 


logical answer. to the paper 
consumers’ search for value. 


THE CHAMPION COATED PAPER CO. 
HAMILTON, OHIO 


Manufacturers of Coated and Uncoated Advertisers’ and Publishers’ 
Papers, Bonds and Cardboards— Over a Million Pounds a Day 


District Sales Offices: 


NEW YORK, BOSTON, PHILADELPHIA, CLEVELAND, CHICAGO, ST. LOUIS 
AND CINCINNATI 

















FOR A LIMITED TIME ONLY 


WE OFFER FOR SALE 


50 TONS | 


Monotype 
Metal Furniture | 


IN 24-INCH STRIPS, 2, 3 31/, 4, 5 and 6 PICA WIDTHS 


14¢ per Ib. | 


IN LOTS OF 100 POUNDS OR MORE 


THE ABOVE PRICE IS NET AND F.0.B. CHICAGO 


Write for Our New Revised » Foundry Type Price List 


MeL TYPE FOUNDRY 


A DIVISION OF M &L TYPESETTING COMPANY 


400i RAVENSWOOD AVENUE, CHICAGO, ILLINOIS 
Phone LAKeview 8201 
































